BAB V

PENUTUP

5.1 Kesimpulan

Dari pembahasan diatas maka dapat diperoleh kesimpulan sebagai berikut :

a)

b)

Berdasarkan hasil pengujian secara persial (Uji t) dapat disimpulkan
bahwa variabel etika bisnis berpengaruh positif dan signifikan terhadap
loyalitas konsumen Central Oleh-Olen Khas Lombok (PT. Darma
Rinjani).

Berdasarkan hasil pengujian secara persial (Uji t) dapat disimpulkan
bahwa variabel kualitas produk tidak berpengaruh positif dan tidak
signifikan terhadap loyalitas konsumen Central Oleh-Oleh Khas Lombok
(PT. Darma Rinjani).

Berdasarkan hasil pengujian model (Uji F) dapat disimpulkan bahwa
variabel etika bisnis dan kualitas produk secara simultan berpengaruh
signifikan terhadap loyalitas konsumen pada Central Oleh-Oleh Khas

Lombok (PT. Darma Rinjani).

5.2 Saran

a) Diharapkan kepada perusahaan Central Oleh-Oleh Khas Lombok
untuk tetap mempertahankan etika dalam berbisnis supaya konsumen
tetap loyal di toko tersebut.

b) Diharapkan dapat meningkatkan kualitas produk dengan kualitas

pelayanan, harga sesuai dengan kualitas produk.
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c)

d)

Diharapkan untuk tetap mempertahankan etika bisnis dan kualitas
produk guna meningkatkan loyalitas konsumen dengan cara tetap
berinovasi .

Penelitian selanjutnaya sebaiknya menambahkan sejumlah variabel
yang akan diteliti agar hasil yang didapati lebih akurat dan bervariasi.
Untuk penelitian selanjutnya dalam pembuatan kuesioner sebaiknya
menggunakan pertanyaan yang lebih spesifik sehingga responden tidak

ragu dalam menentukan pilihan jawaban.
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ABSTRACT

Ethics comes from the Greek word ethos, which in the plural form (ta etha) means "custom”
or "habit." The research in this thesis is motivated by ethical issues in doing business. Every
entrepreneur or trader must apply ethics correctly. Ethics with fellow entrepreneurs, ethics with
customers, or ethics with the community. If the application of ethics is correct, then the business
aclivities carried out will run in accordance with applicable rules. This study aims to determine the
effect of business ethics and product quality on consumer loyalty at the center of souvenirs typical of
Lombok, PT Darma Rinjani.

This research uses quantitative research methods. The method used in sampling is
nonprobability sampling with a purposive sampling technique, which is a sampling technique with
certain considerations. Questionnaire was used to collect data. The analysis technique used in this
research is descriptive analysis with reliability test, validity test, multiple linear regression analysis,
and hypothesis testing,

Adjusted R Square value obtained by 0.107 indicates that consumer lovalty is influenced by
business ethics and product quality by 10.7%. While the rest (100% -10.7% = 89.3%) is influenced
by other factors not included in this study. Simultaneous test results (f test) showed a significant
value of 0,000> 0.05, meaning that business ethics and product quality simultaneously had a
significant effect on the loyalty of central consumers in Lombok, PT Darma Rinjani. Partial test
results (t test) show that the significance value of business ethics (0.0000 <0.5) and the t-test value is
greater than the t-table (4.183> 1.655), mecaning that there is a positive and significant influence
between business ethics variables (X) with consumer loyalty (Y). Product quality t-test value is
smaller than t-table (0.245 <1.655) and the significance value (0.807> 0.05), meaning that the
product quality variable does not have a positive and insignificant effect between product quality
variables and consumer loyalty.
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