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BAB V 

KESIMPULAN DAN SARAN 

1.1.  Kesimpulan 

Bedasarkan hasil penelitian dan analisis data yang telah dilakukan 

pada bab sebelumnya, maka diiperoleh hasil temuan penelitian ini sebagai 

berikut: 

1. Hasil uji secara persial (uji t) menunjukan bahwa variabel kualitas 

pelayanan dan harga berpengaruh secara persial terhadap minat beli ulang 

konsumen pada kedai pancing, sedangkan variabel Lokasi secara parsial 

tidak berpengaruh terhadap minat beli ulang konsumen pada kedai 

pancing. 

2. Hasil uji secara simultan (uji f) menunjukan bahwa variabel Kualitas 

pelayanan, Lokasi dan Harga berpengaruh secara simultan terhadap minat 

beli ulang konsumen pada kedai pancing.  

Dari hasil penelitian ini dapat kita simpulkan bahwa dari ketiga 

variabel indivenden atau variabel bebas yang diajukan dalam penelitian 

yaitu Kualitas Pelayanan (X1), Lokasi (X2), dan Harga (X3).   

1.2. Saran  

Berdasarkan hasil kesimpulan tersebut diatas, maka dapat 

disampaikan saran adalah sebagai berikut: 

1. Kedai Pancing hendaknya menjadikan kualitas pelayanan dan harga 

sebagai salah satu fokus strategi utama dalam memperluas jaringan 

pelangganya serta mempertahankan nilai usaha yang telah ada saat ini. 
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2. Kedai Pancing hendanya memperhatikan nilai pada setiap konsep yang 

disuguhkan atau  ditawarkan pada pelanggan 

3. Kedai Pancing hendaknya memperkaya jenis fasilitas dan kualitas kedai 

seperti kipas angin, ruang khusus atau indor room dan daftar menu yang 

bergambar sehingga mempermudah proses penerimaan informasi yang 

lengkap dan dibutuhkan oleh konsumen serta menjadi salah satu upaya 

dalam menggait segmen pasar. 

4. Penelitian ini menggunakan subjek yang terbatas serta jenis penelitian 

kuantitatif, sehingga disarankan untuk pengembangan dan pendalaman 

pada penelitian selanjutnya agar memperkaya pendapat responden yang 

merupakan subjek penelitian dengan menggali informasi yang lebih 

komprehensif demi tercapainya tujuan yang diharapkan. 
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KUESIONER PENELITIAN 

PENGARUH KUALITAS  PELAYANAN, LOKASI DAN HARGA 

TERHADAP  MINAT BELI ULANG KONSUMEN PADA KEDAI 

PANCING. 

Jl. Pemuda No. 14 Gomong Kota Mataram Nusa Tenggara Barat 

 

I. IDENTITAS RESPONDEN 

 

1. Nama   : ................................... 

2. Alamat  : ................................... 

3. Jenis Kelamin : a) Laki-Laki   b) Perempuan 

4. Usia   : a) 17-22 Tahun  b) 23-28 Tahun 

    c) 29-35 Tahun  d) 36-40 Tahun 

5. Pendidikan Terakhir  : a) SMP / MTS / Sederajat b) SMA / MA / 

Sederajat 

      c) DIPLOMA / D3  d) SARJANA / S1 

      e) S2 

6. Pekerjaan  : a) Pelajar   b) Mahasiswa 

      c) Karyawan   d) PNS 

      e) Wiraswasta 

7. Pendapatan Per-bulan: a) Rp. 100.000 –Rp. 500.000  

        b) Rp. 500.000 –Rp. 1.500.000 

        c) Rp. 1.500.000 –Rp. 3.000.000 

        d) Rp. 3.000.000 – Rp. 5.000.000 

        e) Rp. 5.000.000 – Rp. 10.000.000 

8. Berapa kali Anda melakukan kunjungan dan pembelian pada Kedai 

kamila Risoles? 

a) Lebih dari 10 Kali b) 7-10 Kali 

c) 5-7 Kali   d) 2-5 Kali 

e) 1 Kali 

 



 

8 
 

 

 

 

 

II. PETUNJUK PENGISIAN 

1. Bacalah terlebih dahulu dengan cermat setiap point pertanyaan sebelum 

Anda mulai menjawab. 

2. Berilah jawaban anda dengan tanda check list(√) pada salah satu jawaban 

yang paling sesuia dengan penilain Anda 

3. Semua penilaian Anda tidak ada yang salah, oleh karena itu jawablah 

pertanyaan sesuai dengan keadaan Anda dengan jujur. 

 

III. SKOR PENILAIAN 

1. Sangat Setuju (SS)  =  5 

2. Setuju (S)   =4 

3. Ragu-Ragu (R)  = 3 

4. Tidak Setuju (TS)  =2 

5. Sangat Tidak Setuju (STS) =  1 

 

IV. PERTANYAAN 

A. Variabel Independen 

1. Kualitas pelayanan (X1) 

VARIABEL 
 

PERTANYAAN 
SS S R TS STS 

Idikator  5 4 3 2 1 

Kualitas 

pelayanan 

(X1) 

 

 

 

 

 

 

1. Bukti 

Pisik 

2. Fasilitas yang di berikan kedai pancing 

(Wifi) 

 

3. Kebersihan dan kerapian kedai 

 

4. Penataan interior dan ekterior kedai 

5. Kerapian, kebersian dan penampilan 

karyawan 
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6. Keberadaan musik dan tampilan live 

musik tidak mengganggu kosentrasi 

dan komunikasi penggunjung 

7. Keberadaan kasier dan fasilitas 

penunjang seperti musolah, toilet, tisu 

sudah baik dan memberi kenyamanan 

bagi pengunjung 

1. Reliabiliti 

/Keandala

n 

8.  Ketepatan waktu buka dan jam tutup 

 

9.  Kecepatan, ketepatan dan pelayanan 

yang rama 

     

2. Daya 

Tanggap  

10. Kemampuan karyawan dalam 

menanggapi keluhan pelanggan 

 

11. Memberikan informasi yang jelas dan 

muda dipahami oleh pelanggan 

     

 3. Empati 12.  Memberikan perhatian dengan setulus 

hati dalam melayani pelanggan 

 

13. Memberikan perhatian dalam 

menanggapi keluhan pelanggan 

     

 4. Jaminan  14. Saya merasa aman ketika karyawan 

memberikan pelayanan sesuai dengan 

yang saya harapkan 

     

 

 

   

2.Lokasi (X2) 

VARIABEL PERTANYAAN 
SS S R TS STS 

5 4 3 2 1 

Lokasi 

(X2) 

1. Keberadaan kedai pancing yang muda di 

jangkau 

     

2. Kedai pancing muda untuk dilihat dan 

diketahui banyak orang 

     

 3. Kedai pancing memiliki tempat parker yang 

memadai bagi pengunjungnya 

     

 

3. Harga (X3) 
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VARIABEL PERTANYAAN 
SS S R TS STS 

5 4 3 2 1 

Harga (X3) 

 

1. Saya berkunjung ke Kedai Pancing karena 

harga yang terjangkau 

     

2. Harga produk lebih murah daripada kedai 

yang lain 

     

 3. Harga sesuai dengan manfaat yang saya 

peroleh 

     

 

2. Variabel Dependen 

1. Minat Beli Ulang Konsumen 

 

VARIABEL PERTANYAAN 
SS S R TS STS 

5 4 3 2 1 

Mina Beli Ulang 

konsumen  (Y) 

 

1. Saya berusaha mencari informasi lebih lanjut 

mengenai produk yang ditawarkan kedai 

pancing   

     

2. Saya bersedia merekomendasikan produk 

kedai pancing kepada orang lain 

     

3. Kedai pancing lebih menarik perhatian saya      

 4. Saya memili kedai pancing sebagai kedai 

faporit  

     

 

 

 

 

 

 

 

 

 

 



 

11 
 

Data SPSS 

CORRELATIONS 

  /VARIABLES=X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 X1.7 X1.8 X1.9 X1.10 X1.11 X1.12 X1.13 

TOTALX1 

  /PRINT=TWOTAIL NOSIG 

  /STATISTICS XPROD 

  /MISSING=PAIRWISE. 

Correlations 

Notes 

Output Created 05-AUG-2020 17:25:24 

Comments 
 

Input 

Active Dataset DataSet0 

Filter <none> 

Weight <none> 

Split File <none> 

N of Rows in Working Data File 50 

Missing Value Handling 

Definition of Missing 
User-defined missing values 

are treated as missing. 

Cases Used 

Statistics for each pair of 

variables are based on all 

the cases with valid data for 

that pair. 

Syntax 

CORRELATIONS 

  /VARIABLES=X1.1 X1.2 X1.3 

X1.4 X1.5 X1.6 X1.7 X1.8 

X1.9 X1.10 X1.11 X1.12 

X1.13 TOTALX1 

  /PRINT=TWOTAIL NOSIG 

  /STATISTICS XPROD 

  /MISSING=PAIRWISE. 

Resources 
Processor Time 00:00:00,11 

Elapsed Time 00:00:01,94 
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[DataSet0] 

 

Correlations 

 X1.1 X1.2 X1.3 X1.4 

X1.1 

Pearson Correlation 1 .315* .224 .094 

Sig. (2-tailed) 
 

.026 .118 .515 

Sum of Squares and Cross-

products 
46.020 8.080 6.800 2.520 

Covariance .939 .165 .139 .051 

N 50 50 50 50 

X1.2 

Pearson Correlation .315* 1 .780** .609** 

Sig. (2-tailed) .026 
 

.000 .000 

Sum of Squares and Cross-

products 
8.080 14.320 13.200 9.080 

Covariance .165 .292 .269 .185 

N 50 50 50 50 

X1.3 

Pearson Correlation .224 .780** 1 .499** 

Sig. (2-tailed) .118 .000 
 

.000 

Sum of Squares and Cross-

products 
6.800 13.200 20.000 8.800 

Covariance .139 .269 .408 .180 

N 50 50 50 50 

X1.4 

Pearson Correlation .094 .609** .499** 1 

Sig. (2-tailed) .515 .000 .000 
 

Sum of Squares and Cross-

products 
2.520 9.080 8.800 15.520 

Covariance .051 .185 .180 .317 

N 50 50 50 50 

X1.5 

Pearson Correlation .639** .434** .331* .257 

Sig. (2-tailed) .000 .002 .019 .071 

Sum of Squares and Cross-

products 
28.720 10.880 9.800 6.720 

Covariance .586 .222 .200 .137 
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N 50 50 50 50 

X1.6 

Pearson Correlation .149 .351* .440** .350* 

Sig. (2-tailed) .302 .012 .001 .013 

Sum of Squares and Cross-

products 
4.100 5.400 8.000 5.600 

 

Correlations 

 X1.5 X1.6 X1.7 X1.8 

X1.1 

Pearson Correlation .639 .149* .194 .244 

Sig. (2-tailed) .000 .302 .176 .088 

Sum of Squares and Cross-

products 
28.720 4.100 6.540 7.400 

Covariance .586 .084 .133 .151 

N 50 50 50 50 

X1.2 

Pearson Correlation .434* .351 .328** .449** 

Sig. (2-tailed) .002 .012 .020 .001 

Sum of Squares and Cross-

products 
10.880 5.400 6.160 7.600 

Covariance .222 .110 .126 .155 

N 50 50 50 50 

X1.3 

Pearson Correlation .331 .440** .343 .400** 

Sig. (2-tailed) .019 .001 .015 .004 

Sum of Squares and Cross-

products 
9.800 8.000 7.600 8.000 

Covariance .200 .163 .155 .163 

N 50 50 50 50 

X1.4 

Pearson Correlation .257 .350** .156** .534 

Sig. (2-tailed) .071 .013 .280 .000 

Sum of Squares and Cross-

products 
6.720 5.600 3.040 9.400 

Covariance .137 .114 .062 .192 

N 50 50 50 50 

X1.5 

Pearson Correlation 1** .245** .257* .351 

Sig. (2-tailed) 
 

.086 .072 .012 

Sum of Squares and Cross-

products 
43.920 6.600 8.440 10.400 

Covariance .896 .135 .172 .212 

N 50 50 50 50 
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X1.6 

Pearson Correlation .245 1* .432** .330* 

Sig. (2-tailed) .086 
 

.002 .019 

Sum of Squares and Cross-

products 
6.600 16.500 8.700 6.000 

 

Correlations 

 X1.9 X1.10 X1.11 X1.12 

X1.1 

Pearson Correlation .221 .292* .251 .180 

Sig. (2-tailed) .123 .039 .079 .211 

Sum of Squares and Cross-

products 
7.840 9.280 7.840 5.540 

Covariance .160 .189 .160 .113 

N 50 50 50 50 

X1.2 

Pearson Correlation .322* .402 .364** .475** 

Sig. (2-tailed) .023 .004 .009 .000 

Sum of Squares and Cross-

products 
6.360 7.120 6.360 8.160 

Covariance .130 .145 .130 .167 

N 50 50 50 50 

X1.3 

Pearson Correlation .240 .487** .368 .325** 

Sig. (2-tailed) .094 .000 .008 .021 

Sum of Squares and Cross-

products 
5.600 10.200 7.600 6.600 

Covariance .114 .208 .155 .135 

N 50 50 50 50 

X1.4 

Pearson Correlation .478 .449** .486** .562 

Sig. (2-tailed) .000 .001 .000 .000 

Sum of Squares and Cross-

products 
9.840 8.280 8.840 10.040 

Covariance .201 .169 .180 .205 

N 50 50 50 50 

X1.5 

Pearson Correlation .180** .260** .400* .247 

Sig. (2-tailed) .210 .068 .004 .083 

Sum of Squares and Cross-

products 
6.240 8.080 12.240 7.440 

Covariance .127 .165 .250 .152 

N 50 50 50 50 

X1.6 Pearson Correlation .198 .494* .438** .635* 
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Sig. (2-tailed) .168 .000 .001 .000 

Sum of Squares and Cross-

products 
4.200 9.400 8.200 11.700 

 

Correlations 

 X1.13 KUALITAS 

PELAYANAN 

X1.1 

Pearson Correlation .259 .524* 

Sig. (2-tailed) .069 .000 

Sum of Squares and Cross-products 9.840 150.520 

Covariance .201 3.072 

N 50 50 

X1.2 

Pearson Correlation .395* .693 

Sig. (2-tailed) .005 .000 

Sum of Squares and Cross-products 8.360 111.080 

Covariance .171 2.267 

N 50 50 

X1.3 

Pearson Correlation .304 .633** 

Sig. (2-tailed) .032 .000 

Sum of Squares and Cross-products 7.600 119.800 

Covariance .155 2.445 

N 50 50 

X1.4 

Pearson Correlation .583 .662** 

Sig. (2-tailed) .000 .000 

Sum of Squares and Cross-products 12.840 110.520 

Covariance .262 2.256 

N 50 50 

X1.5 

Pearson Correlation .573** .644** 

Sig. (2-tailed) .000 .000 

Sum of Squares and Cross-products 21.240 180.720 

Covariance .433 3.688 

N 50 50 

X1.6 

Pearson Correlation .405 .602* 

Sig. (2-tailed) .004 .000 

Sum of Squares and Cross-products 9.200 103.600 
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Correlations 

 X1.1 X1.2 X1.3 X1.4 

X1.6 Covariance .084 .110* .163 .114 

N 50 50 50 50 

X1.7 

Pearson Correlation .194 .328 .343 .156 

Sig. (2-tailed) .176 .020 .015 .280 

Sum of Squares and Cross-

products 
6.540 6.160 7.600 3.040 

Covariance .133* .126 .155** .062** 

N 50 50 50 50 

X1.8 

Pearson Correlation .244 .449 .400 .534 

Sig. (2-tailed) .088 .001 .004 .000 

Sum of Squares and Cross-

products 
7.400 7.600 8.000 9.400 

Covariance .151 .155** .163 .192** 

N 50 50 50 50 

X1.9 

Pearson Correlation .221 .322 .240 .478 

Sig. (2-tailed) .123 .023 .094 .000 

Sum of Squares and Cross-

products 
7.840 6.360 5.600 9.840 

Covariance .160 .130** .114** .201 

N 50 50 50 50 

X1.10 

Pearson Correlation .292 .402 .487 .449 

Sig. (2-tailed) .039 .004 .000 .001 

Sum of Squares and Cross-

products 
9.280 7.120 10.200 8.280 

Covariance .189** .145** .208* .169 

N 50 50 50 50 

X1.11 

Pearson Correlation .251 .364 .368 .486 

Sig. (2-tailed) .079 .009 .008 .000 

Sum of Squares and Cross-

products 
7.840 6.360 7.600 8.840 

Covariance .160 .130* .155** .180* 

N 50 50 50 50 

X1.12 
Pearson Correlation .180 .475 .325 .562 

Sig. (2-tailed) .211 .000 .021 .000 
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Correlations 

 X1.5 X1.6 X1.7 X1.8 

X1.6 Covariance .135 .337* .178 .122 

N 50 50 50 50 

X1.7 

Pearson Correlation .257 .432 1 .577 

Sig. (2-tailed) .072 .002 
 

.000 

Sum of Squares and Cross-

products 
8.440 8.700 24.580 12.800 

Covariance .172* .178 .502** .261** 

N 50 50 50 50 

X1.8 

Pearson Correlation .351 .330 .577 1 

Sig. (2-tailed) .012 .019 .000 
 

Sum of Squares and Cross-

products 
10.400 6.000 12.800 20.000 

Covariance .212 .122** .261 .408** 

N 50 50 50 50 

X1.9 

Pearson Correlation .180 .198 .412 .591 

Sig. (2-tailed) .210 .168 .003 .000 

Sum of Squares and Cross-

products 
6.240 4.200 10.680 13.800 

Covariance .127 .086** .218** .282 

N 50 50 50 50 

X1.10 

Pearson Correlation .260 .494 .283 .506 

Sig. (2-tailed) .068 .000 .047 .000 

Sum of Squares and Cross-

products 
8.080 9.400 6.560 10.600 

Covariance .165** .192** .134* .216 

N 50 50 50 50 

X1.11 

Pearson Correlation .400 .438 .336 .572 

Sig. (2-tailed) .004 .001 .017 .000 

Sum of Squares and Cross-

products 
12.240 8.200 7.680 11.800 

Covariance .250 .167* .157** .241* 

N 50 50 50 50 

X1.12 
Pearson Correlation .247 .635 .470 .532 

Sig. (2-tailed) .083 .000 .001 .000 
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Correlations 

 X1.9 X1.10 X1.11 X1.12 

X1.6 Covariance .086 .192* .167 .239 

N 50 50 50 50 

X1.7 

Pearson Correlation .412 .283 .336 .470 

Sig. (2-tailed) .003 .047 .017 .001 

Sum of Squares and Cross-

products 
10.680 6.560 7.680 10.580 

Covariance .218* .134 .157** .216** 

N 50 50 50 50 

X1.8 

Pearson Correlation .591 .506 .572 .532 

Sig. (2-tailed) .000 .000 .000 .000 

Sum of Squares and Cross-

products 
13.800 10.600 11.800 10.800 

Covariance .282 .216** .241 .220** 

N 50 50 50 50 

X1.9 

Pearson Correlation 1 .604 .551 .451 

Sig. (2-tailed) 
 

.000 .000 .001 

Sum of Squares and Cross-

products 
27.280 14.760 13.280 10.680 

Covariance .557 .301** .271** .218 

N 50 50 50 50 

X1.10 

Pearson Correlation .604 1 .683 .497 

Sig. (2-tailed) .000 
 

.000 .000 

Sum of Squares and Cross-

products 
14.760 21.920 14.760 10.560 

Covariance .301** .447** .301* .216 

N 50 50 50 50 

X1.11 

Pearson Correlation .551 .683 1 .606 

Sig. (2-tailed) .000 .000 
 

.000 

Sum of Squares and Cross-

products 
13.280 14.760 21.280 12.680 

Covariance .271 .301* .434** .259* 

N 50 50 50 50 

X1.12 Pearson Correlation .451 .497 .606 1 
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Sig. (2-tailed) .001 .000 .000 
 

 

Correlations 

 X1.13 KUALITAS 

PELAYANAN 

X1.6 Covariance .188 2.114* 

N 50 50 

X1.7 

Pearson Correlation .205 .567 

Sig. (2-tailed) .154 .000 

Sum of Squares and Cross-products 5.680 119.040 

Covariance .116* 2.429 

N 50 50 

X1.8 

Pearson Correlation .592 .757 

Sig. (2-tailed) .000 .000 

Sum of Squares and Cross-products 14.800 143.400 

Covariance .302 2.927** 

N 50 50 

X1.9 

Pearson Correlation .489 .655 

Sig. (2-tailed) .000 .000 

Sum of Squares and Cross-products 14.280 144.840 

Covariance .291 2.956** 

N 50 50 

X1.10 

Pearson Correlation .602 .743 

Sig. (2-tailed) .000 .000 

Sum of Squares and Cross-products 15.760 147.280 

Covariance .322** 3.006** 

N 50 50 

X1.11 

Pearson Correlation .553 .752 

Sig. (2-tailed) .000 .000 

Sum of Squares and Cross-products 14.280 146.840 

Covariance .291 2.997* 

N 50 50 

X1.12 
Pearson Correlation .500 .719 

Sig. (2-tailed) .000 .000 
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Correlations 

 X1.1 X1.2 X1.3 X1.4 

X1.12 Sum of Squares and Cross-

products 
5.540 8.160* 6.600 10.040 

Covariance .113 .167 .135 .205 

N 50 50 50 50 

X1.13 

Pearson Correlation .259 .395 .304 .583 

Sig. (2-tailed) .069 .005 .032 .000 

Sum of Squares and Cross-

products 
9.840* 8.360 7.600** 12.840** 

Covariance .201 .171 .155 .262 

N 50 50 50 50 

KUALITAS PELAYANAN 

Pearson Correlation .524 .693 .633 .662 

Sig. (2-tailed) .000 .000 .000 .000 

Sum of Squares and Cross-

products 
150.520 111.080** 119.800 110.520** 

Covariance 3.072 2.267 2.445 2.256 

N 50 50 50 50 

 

Correlations 

 X1.5 X1.6 X1.7 X1.8 

X1.12 Sum of Squares and Cross-

products 
7.440 11.700* 10.580 10.800 

Covariance .152 .239 .216 .220 

N 50 50 50 50 

X1.13 

Pearson Correlation .573 .405 .205 .592 

Sig. (2-tailed) .000 .004 .154 .000 

Sum of Squares and Cross-

products 
21.240* 9.200 5.680** 14.800** 

Covariance .433 .188 .116 .302 

N 50 50 50 50 

KUALITAS PELAYANAN 

Pearson Correlation .644 .602 .567 .757 

Sig. (2-tailed) .000 .000 .000 .000 

Sum of Squares and Cross-

products 
180.720 103.600** 119.040 143.400** 

Covariance 3.688 2.114 2.429 2.927 
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N 50 50 50 50 

 

Correlations 

 X1.9 X1.10 X1.11 X1.12 

X1.12 Sum of Squares and Cross-

products 
10.680 10.560* 12.680 20.580 

Covariance .218 .216 .259 .420 

N 50 50 50 50 

X1.13 

Pearson Correlation .489 .602 .553 .500 

Sig. (2-tailed) .000 .000 .000 .000 

Sum of Squares and Cross-

products 
14.280* 15.760 14.280** 12.680** 

Covariance .291 .322 .291 .259 

N 50 50 50 50 

KUALITAS PELAYANAN 

Pearson Correlation .655 .743 .752 .719 

Sig. (2-tailed) .000 .000 .000 .000 

Sum of Squares and Cross-

products 
144.840 147.280** 146.840 138.040** 

Covariance 2.956 3.006 2.997 2.817 

N 50 50 50 50 

 

Correlations 

 X1.13 KUALITAS 

PELAYANAN 

X1.12 Sum of Squares and Cross-products 12.680 138.040* 

Covariance .259 2.817 

N 50 50 

X1.13 

Pearson Correlation 1 .751 

Sig. (2-tailed) 
 

.000 

Sum of Squares and Cross-products 31.280* 177.840 

Covariance .638 3.629 

N 50 50 

KUALITAS PELAYANAN 

Pearson Correlation .751 1 

Sig. (2-tailed) .000 
 

Sum of Squares and Cross-products 177.840 1793.520** 

Covariance 3.629 36.602 
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N 50 50 

 

*. Correlation is significant at the 0.05 level (2-tailed). 

**. Correlation is significant at the 0.01 level (2-tailed). 

 
CORRELATIONS 

  /VARIABLES=X2.1 X2.2 X2.3 TOTALX2 

  /PRINT=TWOTAIL NOSIG 

  /STATISTICS XPROD 

  /MISSING=PAIRWISE. 

 

Correlations 

Notes 

Output Created 05-AUG-2020 17:26:50 

Comments 
 

Input 

Active Dataset DataSet0 

Filter <none> 

Weight <none> 

Split File <none> 

N of Rows in Working Data File 50 

Missing Value Handling 

Definition of Missing 
User-defined missing values 

are treated as missing. 

Cases Used 

Statistics for each pair of 

variables are based on all 

the cases with valid data for 

that pair. 

Syntax 

CORRELATIONS 

  /VARIABLES=X2.1 X2.2 X2.3 

TOTALX2 

  /PRINT=TWOTAIL NOSIG 

  /STATISTICS XPROD 

  /MISSING=PAIRWISE. 

Resources Processor Time 00:00:00,03 
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Elapsed Time 00:00:00,05 

 
 

[DataSet0]  

Correlations 

 X2.1 X2.2 X2.3 LOKASI 

X2.1 

Pearson Correlation 1 .664** .229 .771** 

Sig. (2-tailed) 
 

.000 .109 .000 

Sum of Squares and Cross-

products 
25.780 15.540 6.720 48.040 

Covariance .526 .317 .137 .980 

N 50 50 50 50 

X2.2 

Pearson Correlation .664** 1 .488** .879** 

Sig. (2-tailed) .000 
 

.000 .000 

Sum of Squares and Cross-

products 
15.540 21.220 12.960 49.720 

Covariance .317 .433 .264 1.015 

N 50 50 50 50 

X2.3 

Pearson Correlation .229 .488** 1 .748** 

Sig. (2-tailed) .109 .000 
 

.000 

Sum of Squares and Cross-

products 
6.720 12.960 33.280 52.960 

Covariance .137 .264 .679 1.081 

N 50 50 50 50 

LOKASI 

Pearson Correlation .771** .879** .748** 1 

Sig. (2-tailed) .000 .000 .000 
 

Sum of Squares and Cross-

products 
48.040 49.720 52.960 150.720 

Covariance .980 1.015 1.081 3.076 

N 50 50 50 50 

 

**. Correlation is significant at the 0.01 level (2-tailed). 
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CORRELATIONS 

  /VARIABLES=X3.1 X3.2 X3.3 TOTALX3 

  /PRINT=TWOTAIL NOSIG 

  /STATISTICS XPROD 

  /MISSING=PAIRWISE. 

Correlationz 

Notes 

Output Created 05-AUG-2020 17:27:26 

Comments 
 

Input 

Active Dataset DataSet0 

Filter <none> 

Weight <none> 

Split File <none> 

N of Rows in Working Data File 50 

Missing Value Handling 

Definition of Missing 
User-defined missing values 

are treated as missing. 

Cases Used 

Statistics for each pair of 

variables are based on all 

the cases with valid data for 

that pair. 

Syntax 

CORRELATIONS 

  /VARIABLES=X3.1 X3.2 X3.3 

TOTALX3 

  /PRINT=TWOTAIL NOSIG 

  /STATISTICS XPROD 

  /MISSING=PAIRWISE. 

Resources 
Processor Time 00:00:00,03 

Elapsed Time 00:00:00,19 
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[DataSet0]  

Correlations 

 X3.1 X3.2 X3.3 HARGA 

X3.1 

Pearson Correlation 1 .780** .511** .876** 

Sig. (2-tailed) 
 

.000 .000 .000 

Sum of Squares and Cross-

products 
46.180 36.920 23.060 106.160 

Covariance .942 .753 .471 2.167 

N 50 50 50 50 

X3.2 

Pearson Correlation .780** 1 .642** .927** 

Sig. (2-tailed) .000 
 

.000 .000 

Sum of Squares and Cross-

products 
36.920 48.480 29.640 115.040 

Covariance .753 .989 .605 2.348 

N 50 50 50 50 

X3.3 

Pearson Correlation .511** .642** 1 .818** 

Sig. (2-tailed) .000 .000 
 

.000 

Sum of Squares and Cross-

products 
23.060 29.640 44.020 96.720 

Covariance .471 .605 .898 1.974 

N 50 50 50 50 

HARGA 

Pearson Correlation .876** .927** .818** 1 

Sig. (2-tailed) .000 .000 .000 
 

Sum of Squares and Cross-

products 
106.160 115.040 96.720 317.920 

Covariance 2.167 2.348 1.974 6.488 

N 50 50 50 50 

 

**. Correlation is significant at the 0.01 level (2-tailed). 

 
CORRELATIONS 

  /VARIABLES=Y1.1 Y1.2 Y1.3 Y1.4 TOTALY 

  /PRINT=TWOTAIL NOSIG 
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  /STATISTICS XPROD 

  /MISSING=PAIRWISE. 

 

Correlations 

Notes 

Output Created 05-AUG-2020 17:27:57 

Comments 
 

Input 

Active Dataset DataSet0 

Filter <none> 

Weight <none> 

Split File <none> 

N of Rows in Working Data File 50 

Missing Value Handling 

Definition of Missing 
User-defined missing values 

are treated as missing. 

Cases Used 

Statistics for each pair of 

variables are based on all 

the cases with valid data for 

that pair. 

Syntax 

CORRELATIONS 

  /VARIABLES=Y1.1 Y1.2 Y1.3 

Y1.4 TOTALY 

  /PRINT=TWOTAIL NOSIG 

  /STATISTICS XPROD 

  /MISSING=PAIRWISE. 

Resources 
Processor Time 00:00:00,02 

Elapsed Time 00:00:00,02 

 
 

[DataSet0]  
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Correlations 

 Y1.1 Y1.2 Y1.3 Y1.4 

Y1.1 

Pearson Correlation 1 .620** .572** .543** 

Sig. (2-tailed) 
 

.000 .000 .000 

Sum of Squares and Cross-

products 
35.120 19.120 16.240 17.280 

Covariance .717 .390 .331 .353 

N 50 50 50 50 

Y1.2 

Pearson Correlation .620** 1 .450** .511** 

Sig. (2-tailed) .000 
 

.001 .000 

Sum of Squares and Cross-

products 
19.120 27.120 11.240 14.280 

Covariance .390 .553 .229 .291 

N 50 50 50 50 

Y1.3 

Pearson Correlation .572** .450** 1 .818** 

Sig. (2-tailed) .000 .001 
 

.000 

Sum of Squares and Cross-

products 
16.240 11.240 22.980 21.060 

Covariance .331 .229 .469 .430 

N 50 50 50 50 

Y1.4 

Pearson Correlation .543** .511** .818** 1 

Sig. (2-tailed) .000 .000 .000 
 

Sum of Squares and Cross-

products 
17.280 14.280 21.060 28.820 

Covariance .353 .291 .430 .588 

N 50 50 50 50 

MINAT BELI ULANG 

Pearson Correlation .838** .780** .844** .858** 

Sig. (2-tailed) .000 .000 .000 .000 

Sum of Squares and Cross-

products 
87.760 71.760 71.520 81.440 

Covariance 1.791 1.464 1.460 1.662 

N 50 50 50 50 
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Correlations 

 MINAT BELI ULANG 

Y1.1 

Pearson Correlation .838 

Sig. (2-tailed) .000 

Sum of Squares and Cross-products 87.760 

Covariance 1.791 

N 50 

Y1.2 

Pearson Correlation .780** 

Sig. (2-tailed) .000 

Sum of Squares and Cross-products 71.760 

Covariance 1.464 

N 50 

Y1.3 

Pearson Correlation .844** 

Sig. (2-tailed) .000 

Sum of Squares and Cross-products 71.520 

Covariance 1.460 

N 50 

Y1.4 

Pearson Correlation .858** 

Sig. (2-tailed) .000 

Sum of Squares and Cross-products 81.440 

Covariance 1.662 

N 50 

MINAT BELI ULANG 

Pearson Correlation 1** 

Sig. (2-tailed) 
 

Sum of Squares and Cross-products 312.480 

Covariance 6.377 

N 50 

 

**. Correlation is significant at the 0.01 level (2-tailed). 

 
RELIABILITY 

  /VARIABLES=X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 X1.7 X1.8 X1.9 X1.10 X1.11 X1.12 X1.13 

  /SCALE('ALL VARIABLES') ALL 

  /MODEL=ALPHA 

  /SUMMARY=TOTAL. 
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Reliability 

Notes 

Output Created 05-AUG-2020 17:28:58 

Comments 
 

Input 

Active Dataset DataSet0 

Filter <none> 

Weight <none> 

Split File <none> 

N of Rows in Working Data File 50 

Matrix Input 
 

Missing Value Handling 

Definition of Missing 
User-defined missing values 

are treated as missing. 

Cases Used 

Statistics are based on all 

cases with valid data for all 

variables in the procedure. 

Syntax 

RELIABILITY 

  /VARIABLES=X1.1 X1.2 X1.3 

X1.4 X1.5 X1.6 X1.7 X1.8 

X1.9 X1.10 X1.11 X1.12 

X1.13 

  /SCALE('ALL VARIABLES') 

ALL 

  /MODEL=ALPHA 

  /SUMMARY=TOTAL. 

Resources 
Processor Time 00:00:00,02 

Elapsed Time 00:00:00,03 

 
 

[DataSet0]  
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Scale: ALL VARIABLES 

 

Case Processing Summary 

 N % 

Cases 

Valid 50 100.0 

Excludeda 0 .0 

Total 50 100.0 

 

a. Listwise deletion based on all variables in the 

procedure. 

 

 

Reliability Statistics 

Cronbach's Alpha N of Items 

.888 13 

 

 

Item-Total Statistics 

 Scale Mean if Item 

Deleted 

Scale Variance if 

Item Deleted 

Corrected Item-

Total Correlation 

Cronbach's Alpha 

if Item Deleted 

X1.1 50.5000 31.398 .393 .894 

X1.2 49.9200 32.361 .642 .878 

X1.3 49.9600 32.121 .563 .881 

X1.4 50.0000 32.408 .605 .880 

X1.5 50.4000 30.122 .537 .884 

X1.6 50.0600 32.711 .536 .882 

X1.7 50.1400 32.245 .479 .885 

X1.8 50.1600 31.158 .706 .874 

X1.9 50.2400 31.247 .575 .880 

X1.10 50.3200 31.038 .687 .875 

X1.11 50.2400 31.043 .698 .874 

X1.12 50.1400 31.388 .660 .876 

X1.13 50.2400 29.982 .684 .874 

 
RELIABILITY 
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  /VARIABLES=X2.1 X2.2 X2.3 

  /SCALE('ALL VARIABLES') ALL 

  /MODEL=ALPHA 

  /SUMMARY=TOTAL. 

 

Reliability 

Notes 

Output Created 05-AUG-2020 17:29:35 

Comments 
 

Input 

Active Dataset DataSet0 

Filter <none> 

Weight <none> 

Split File <none> 

N of Rows in Working Data File 50 

Matrix Input 
 

Missing Value Handling 

Definition of Missing 
User-defined missing values 

are treated as missing. 

Cases Used 

Statistics are based on all 

cases with valid data for all 

variables in the procedure. 

Syntax 

RELIABILITY 

  /VARIABLES=X2.1 X2.2 X2.3 

  /SCALE('ALL VARIABLES') 

ALL 

  /MODEL=ALPHA 

  /SUMMARY=TOTAL. 

Resources 
Processor Time 00:00:00,02 

Elapsed Time 00:00:00,06 

 
 

[DataSet0]  
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Scale: ALL VARIABLES 

Case Processing Summary 

 N % 

Cases 

Valid 50 100.0 

Excludeda 0 .0 

Total 50 100.0 

 

a. Listwise deletion based on all variables in the 

procedure. 

 

 

Reliability Statistics 

Cronbach's Alpha N of Items 

.701 3 

 

 

Item-Total Statistics 

 Scale Mean if Item 

Deleted 

Scale Variance if 

Item Deleted 

Corrected Item-

Total Correlation 

Cronbach's Alpha 

if Item Deleted 

X2.1 8.4600 1.641 .489 .645 

X2.2 8.5000 1.480 .727 .371 

X2.3 8.7200 1.593 .386 .796 

 
RELIABILITY 

  /VARIABLES=X3.1 X3.2 X3.3 

  /SCALE('ALL VARIABLES') ALL 

  /MODEL=ALPHA 

  /SUMMARY=TOTAL. 
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Reliability 

Notes 

Output Created 05-AUG-2020 17:30:04 

Comments 
 

Input 

Active Dataset DataSet0 

Filter <none> 

Weight <none> 

Split File <none> 

N of Rows in Working Data File 50 

Matrix Input 
 

Missing Value Handling 

Definition of Missing 
User-defined missing values 

are treated as missing. 

Cases Used 

Statistics are based on all 

cases with valid data for all 

variables in the procedure. 

Syntax 

RELIABILITY 

  /VARIABLES=X3.1 X3.2 X3.3 

  /SCALE('ALL VARIABLES') 

ALL 

  /MODEL=ALPHA 

  /SUMMARY=TOTAL. 

Resources 
Processor Time 00:00:00,00 

Elapsed Time 00:00:00,00 

 
 

[DataSet0]  
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Scale: ALL VARIABLES 

Case Processing Summary 

 N % 

Cases 

Valid 50 100.0 

Excludeda 0 .0 

Total 50 100.0 

 

a. Listwise deletion based on all variables in the 

procedure. 

 

 

Reliability Statistics 

Cronbach's Alpha N of Items 

.846 3 

 

 

Item-Total Statistics 

 Scale Mean if Item 

Deleted 

Scale Variance if 

Item Deleted 

Corrected Item-

Total Correlation 

Cronbach's Alpha 

if Item Deleted 

X3.1 7.3800 3.098 .716 .781 

X3.2 7.4400 2.782 .819 .677 

X3.3 7.1000 3.439 .612 .876 

 
RELIABILITY 

  /VARIABLES=Y1.1 Y1.2 Y1.3 Y1.4 

  /SCALE('ALL VARIABLES') ALL 

  /MODEL=ALPHA 

  /SUMMARY=TOTAL. 
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Reliability 

Notes 

Output Created 05-AUG-2020 17:30:30 

Comments 
 

Input 

Active Dataset DataSet0 

Filter <none> 

Weight <none> 

Split File <none> 

N of Rows in Working Data File 50 

Matrix Input 
 

Missing Value Handling 

Definition of Missing 
User-defined missing values 

are treated as missing. 

Cases Used 

Statistics are based on all 

cases with valid data for all 

variables in the procedure. 

Syntax 

RELIABILITY 

  /VARIABLES=Y1.1 Y1.2 Y1.3 

Y1.4 

  /SCALE('ALL VARIABLES') 

ALL 

  /MODEL=ALPHA 

  /SUMMARY=TOTAL. 

Resources 
Processor Time 00:00:00,02 

Elapsed Time 00:00:00,13 

 
 

[DataSet0]  
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Scale: ALL VARIABLES 

Case Processing Summary 

 N % 

Cases 

Valid 50 100.0 

Excludeda 0 .0 

Total 50 100.0 

 

a. Listwise deletion based on all variables in the 

procedure. 

 

 

Reliability Statistics 

Cronbach's Alpha N of Items 

.847 4 

 

 

Item-Total Statistics 

 Scale Mean if Item 

Deleted 

Scale Variance if 

Item Deleted 

Corrected Item-

Total Correlation 

Cronbach's Alpha 

if Item Deleted 

Y1.1 11.7200 3.512 .677 .812 

Y1.2 11.7200 4.002 .612 .835 

Y1.3 11.4600 3.927 .730 .790 

Y1.4 11.5400 3.641 .734 .784 

 
REGRESSION 

  /MISSING LISTWISE 

  /STATISTICS COEFF OUTS R ANOVA COLLIN TOL CHANGE 

  /CRITERIA=PIN(.05) POUT(.10) 

  /NOORIGIN 

  /DEPENDENT TOTALY 

  /METHOD=ENTER TOTALX1 TOTALX2 TOTALX3 
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  /SCATTERPLOT=(*SRESID ,*ZPRED) 

  /RESIDUALS DURBIN NORMPROB(ZRESID) 

  /SAVE PRED SEPRED DFBETA. 

Regression 

Notes 

Output Created 05-AUG-2020 17:33:02 

Comments 
 

Input 

Active Dataset DataSet0 

Filter <none> 

Weight <none> 

Split File <none> 

N of Rows in Working Data File 50 

Missing Value Handling 

Definition of Missing 
User-defined missing values 

are treated as missing. 

Cases Used 

Statistics are based on cases 

with no missing values for 

any variable used. 

Syntax 

REGRESSION 

  /MISSING LISTWISE 

  /STATISTICS COEFF OUTS 

R ANOVA COLLIN TOL 

CHANGE 

  /CRITERIA=PIN(.05) 

POUT(.10) 

  /NOORIGIN 

  /DEPENDENT TOTALY 

  /METHOD=ENTER TOTALX1 

TOTALX2 TOTALX3 

  /SCATTERPLOT=(*SRESID 

,*ZPRED) 

  /RESIDUALS DURBIN 

NORMPROB(ZRESID) 

  /SAVE PRED SEPRED 

DFBETA. 

Resources 
Processor Time 00:00:03,14 

Elapsed Time 00:00:09,29 
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Memory Required 4400 bytes 

Additional Memory Required 

for Residual Plots 
304 bytes 

Variables Created or Modified PRE_1 
Unstandardized Predicted 

Value 

 

Notes 

Variables Created or Modified 
SEP_1 

Standard Error of Predicted 

Value 

DFB0_1 DFBETA for (Constant) 

DFB1_1 DFBETA for TOTALX1 

DFB2_1 DFBETA for TOTALX2 

DFB3_1 DFBETA for TOTALX3 

 
 

[DataSet0]  

Variables Entered/Removeda 

Model Variables Entered Variables 

Removed 

Method 

1 

HARGA, LOKASI, 

KUALITAS 

PELAYANANb 

. Enter 

 

a. Dependent Variable: MINAT BELI ULANG 

b. All requested variables entered. 

 

 

Model Summaryb 

Model R R Square Adjusted R Square Std. Error of the 

Estimate 

Change Statistics 

R Square Change F Change df1 

1 .693a .480 .446 1.87953 .480 14.152 3 
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Model Summaryb 

Model Change Statistics Durbin-Watson 

df2 Sig. F Change 

1 46a .000 2.130 

 

a. Predictors: (Constant), HARGA, LOKASI, KUALITAS PELAYANAN 

b. Dependent Variable: MINAT BELI ULANG 

 

 

ANOVAa 

Model Sum of Squares df Mean Square F Sig. 

1 

Regression 149.978 3 49.993 14.152 .000b 

Residual 162.502 46 3.533 
  

Total 312.480 49 
   

 

a. Dependent Variable: MINAT BELI ULANG 

b. Predictors: (Constant), HARGA, LOKASI, KUALITAS PELAYANAN 

 

 

Coefficientsa 

Model Unstandardized Coefficients Standardized 

Coefficients 

T Sig. 

B Std. Error Beta 

1 

(Constant) 5.562 2.462 
 

12.259 .000 

KUALITAS 

PELAYANAN 
.139 .070 .333 2.987 .003 

LOKASI .288 .220 .200 1.305 .199 

HARGA .553 .127 .558 4.347 .000 

 

 

 

 

 

Coefficientsa 
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Model Collinearity Statistics 

Tolerance VIF 

1 

(Constant) 
  

KUALITAS PELAYANAN .403 2.479 

LOKASI .482 2.074 

HARGA .686 1.458 

 

a. Dependent Variable: MINAT BELI ULANG 

 

 

Collinearity Diagnosticsa 

Model Dimension Eigenvalue Condition Index Variance Proportions 

(Constant) KUALITAS 

PELAYANAN 

LOKASI HARGA 

1 

1 3.958 1.000 .00 .00 .00 .00 

2 .030 11.553 .07 .01 .02 .85 

3 .009 21.135 .66 .01 .47 .04 

4 .003 33.888 .28 .99 .51 .11 

 

a. Dependent Variable: MINAT BELI ULANG 

 

 

Residuals Statisticsa 

 Minimum Maximum Mean Std. Deviation N 

Predicted Value 11.1277 18.5714 15.4800 1.74951 50 

Std. Predicted Value -2.488 1.767 .000 1.000 50 

Standard Error of Predicted 

Value 
.290 1.013 .510 .151 50 

Adjusted Predicted Value 8.3131 18.4232 15.4406 1.91301 50 

Residual -3.45653 6.87230 .00000 1.82109 50 

Std. Residual -1.839 3.656 .000 .969 50 

Stud. Residual -1.933 4.341 .009 1.059 50 

Deleted Residual -3.81761 9.68691 .03940 2.18903 50 

Stud. Deleted Residual -1.994 5.588 .030 1.179 50 

Mahal. Distance .189 13.257 2.940 2.455 50 
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Cook's Distance .000 1.929 .058 .272 50 

Centered Leverage Value .004 .271 .060 .050 50 

 

a. Dependent Variable: MINAT BELI ULANG 

 

 

Charts 
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44 
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