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BAB V 

KESIMPULAN DAN SARAN 

1. Kesimpulan 

a) Hasil Uji Regresi Linier Sederhana menunjukan bahwa diperoleh 

nilai yang  positif Koefisien regresi Tingkat Penjualan (Y) adalah 

3.594 yang artinya apabila nilai dari variabel lainnnya  tetap 

(konstan), maka Tingkat Penjualan adalah sebesar 3.594 satuan 

b)  Hasil Uji t (parsial) menunjukkan bahwa variabel Strategi 

Promosi memiliki pengaruh yang signifikan terhadap Tingkat 

Penjualan pada Toko Maya diperoleh dari nilai thitung > ttabel. 

Hasil ini menunjukkan bahwa mendukung Hipotesis Alternatif 

(Ha) yang diajukkan pada penelitian ini. 

c) Hasil Analisis Koefisien Determinasi (R
2
) menunjukkan bahwa 

nilai yang di berikan oleh variabel Strategi Promosi terhadap 

Tngkat Penjualan adalah sebesar 0,712 atau 71,2% dan sisanya 

28,8% di pengaruhi oleh variabel lain yang tidak digunakan 

dalam penelitian ini 

2. Saran 

 Saran yang dapat disampaikan dalam penelitian ini yaitu : 

a) Toko Maya yang berada di jalan raya sandik diharapkan tetap dan 

selalu berinovasi serta selalu menyampaikan promosi produk yang 

mempunyai kualitas baik dengan harga yang berkompetitif. 
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Sehingga nama Toko Maya terus mendapatkan kepercayaan 

didalam benak hati konsumen. Sehingga konsumen akan selalu 

tertarik kepada produk-produk yang ada di Toko Maya. 

b) Dan diharapkan bagi peneliti selanjutnya dapat memperluas objek 

penelitiannya agar memperoleh gambaran yang beragam 

mengenai strategi promosi, serta diharapkan bisa menambah dan 

memperluas teori dan pembahasannya agar hasil penelitian yang 

dihasilkan lebih kuat dan lebih baik dan dapat dijadikan acuan 

dalam pengambilan keputusan bagi pihak yang berkepentingan 

dari penelitian yang dilaksanakan. 
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LAMPIRAN I 

HasilUji validitas 
Correlations 

  Strategi 

Promosi 

1 

Strategi 

Promos

i 2 

Strategi 

Promos

i 3 

Strategi 

Promosi 

4 

Strategi 

Promos

i 5 

Strategi 

Promos

i 6 

Strategi 

Promos

i 7 

Strategi 

Promos

i 8 

Tingkat 

Penjual

an 1 

Tingkat 

Penjuala

n 2 

Tingkat 

Penjuala

n 3 

Tingkat 

Penjuala

n 4 

Tingkat 

Penjuala

n 5 

Tingkat 

Penjualan 6 Total 

Strategi Promosi 1 Pearson Correlation 1 .337
*
 .341

*
 .525

**
 .452

**
 .428

**
 .454

**
 .706

**
 .369

**
 .355

*
 .432

**
 .600

**
 .617

**
 .761

**
 .740

**
 

Sig. (2-tailed)  .017 .015 .000 .001 .002 .001 .000 .008 .011 .002 .000 .000 .000 .000 

N 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 

Strategi Promosi 2 Pearson Correlation .337
*
 1 .348

*
 .512

**
 .186 .458

**
 .471

**
 .168 .319

*
 .373

**
 .233 .383

**
 .319

*
 .523

**
 .576

**
 

Sig. (2-tailed) .017  .013 .000 .197 .001 .001 .244 .024 .008 .104 .006 .024 .000 .000 

N 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 

Strategi Promosi 3 Pearson Correlation .341
*
 .348

*
 1 .477

**
 .613

**
 .343

*
 .305

*
 .239 .567

**
 .268 .371

**
 .398

**
 .369

**
 .543

**
 .649

**
 

Sig. (2-tailed) .015 .013  .000 .000 .015 .031 .095 .000 .059 .008 .004 .008 .000 .000 

N 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 

Strategi Promosi 4 Pearson Correlation .525
**
 .512

**
 .477

**
 1 .564

**
 .301

*
 .662

**
 .371

**
 .552

**
 .381

**
 .545

**
 .571

**
 .524

**
 .730

**
 .787

**
 

Sig. (2-tailed) .000 .000 .000  .000 .034 .000 .008 .000 .006 .000 .000 .000 .000 .000 

N 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 

Strategi Promosi 5 Pearson Correlation .452
**
 .186 .613

**
 .564

**
 1 .292

*
 .348

*
 .412

**
 .428

**
 .296

*
 .537

**
 .481

**
 .445

**
 .593

**
 .688

**
 

Sig. (2-tailed) .001 .197 .000 .000  .039 .013 .003 .002 .037 .000 .000 .001 .000 .000 
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N 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 

Strategi Promosi 6 Pearson Correlation .428
**
 .458

**
 .343

*
 .301

*
 .292

*
 1 .299

*
 .341

*
 .728

**
 .307

*
 .159 .379

**
 .372

**
 .488

**
 .604

**
 

Sig. (2-tailed) .002 .001 .015 .034 .039  .035 .015 .000 .030 .269 .007 .008 .000 .000 

N 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 

Strategi Promosi 7 Pearson Correlation .454
**
 .471

**
 .305

*
 .662

**
 .348

*
 .299

*
 1 .368

**
 .341

*
 .428

**
 .501

**
 .572

**
 .501

**
 .699

**
 .710

**
 

Sig. (2-tailed) .001 .001 .031 .000 .013 .035  .008 .015 .002 .000 .000 .000 .000 .000 

N 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 

Strategi Promosi 8 Pearson Correlation .706
**
 .168 .239 .371

**
 .412

**
 .341

*
 .368

**
 1 .329

*
 .321

*
 .398

**
 .466

**
 .458

**
 .601

**
 .617

**
 

Sig. (2-tailed) .000 .244 .095 .008 .003 .015 .008  .020 .023 .004 .001 .001 .000 .000 

N 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 

Tingkat Penjualan 1 Pearson Correlation .369
**
 .319

*
 .567

**
 .552

**
 .428

**
 .728

**
 .341

*
 .329

*
 1 .336

*
 .410

**
 .424

**
 .360

*
 .532

**
 .692

**
 

Sig. (2-tailed) .008 .024 .000 .000 .002 .000 .015 .020  .017 .003 .002 .010 .000 .000 

N 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 

Tingkat Penjualan 2 Pearson Correlation .355
*
 .373

**
 .268 .381

**
 .296

*
 .307

*
 .428

**
 .321

*
 .336

*
 1 .360

*
 .511

**
 .404

**
 .561

**
 .601

**
 

Sig. (2-tailed) .011 .008 .059 .006 .037 .030 .002 .023 .017  .010 .000 .004 .000 .000 

N 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 

Tingkat Penjualan 3 Pearson Correlation .432
**
 .233 .371

**
 .545

**
 .537

**
 .159 .501

**
 .398

**
 .410

**
 .360

*
 1 .553

**
 .478

**
 .611

**
 .678

**
 

Sig. (2-tailed) .002 .104 .008 .000 .000 .269 .000 .004 .003 .010  .000 .000 .000 .000 

N 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 
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Tingkat Penjualan 4 Pearson Correlation .600
**
 .383

**
 .398

**
 .571

**
 .481

**
 .379

**
 .572

**
 .466

**
 .424

**
 .511

**
 .553

**
 1 .606

**
 .815

**
 .789

**
 

Sig. (2-tailed) .000 .006 .004 .000 .000 .007 .000 .001 .002 .000 .000  .000 .000 .000 

N 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 

Tingkat Penjualan 5 Pearson Correlation .617
**
 .319

*
 .369

**
 .524

**
 .445

**
 .372

**
 .501

**
 .458

**
 .360

*
 .404

**
 .478

**
 .606

**
 1 .775

**
 .727

**
 

Sig. (2-tailed) .000 .024 .008 .000 .001 .008 .000 .001 .010 .004 .000 .000  .000 .000 

N 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 

Tingkat Penjualan 6 Pearson Correlation .761
**
 .523

**
 .543

**
 .730

**
 .593

**
 .488

**
 .699

**
 .601

**
 .532

**
 .561

**
 .611

**
 .815

**
 .775

**
 1 .936

**
 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000  .000 

N 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 

Total Pearson Correlation .740
**
 .576

**
 .649

**
 .787

**
 .688

**
 .604

**
 .710

**
 .617

**
 .692

**
 .601

**
 .678

**
 .789

**
 .727

**
 .936

**
 1 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 .000  

N 50 50 50 50 50 50 50 50 50 50 50 50 50 50 50 

*. Correlation is significant at the 0.05 level (2-

tailed). 

              

**. Correlation is significant at the 0.01 level (2-

tailed). 
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LAMPIRAN II 

HASIL UJI RELIABILITAS 

1. VARIABEL STRATEGI PROMOSI 

 

Case Processing Summary 

  N % 

Cases Valid 50 100.0 

Excluded
a
 0 .0 

Total 50 100.0 

a. Listwise deletion based on all variables in the 

procedure. 

 
 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.840 8 

 
 

Item-Total Statistics 

 

Scale Mean if 

Item Deleted 

Scale Variance if 

Item Deleted 

Corrected Item-

Total Correlation 

Cronbach's 

Alpha if Item 

Deleted 

Strategi Promosi 1 30.0800 10.483 .659 .812 

Strategi Promosi 2 30.2000 10.898 .504 .830 

Strategi Promosi 3 30.3800 10.077 .547 .827 

Strategi Promosi 4 30.1000 10.296 .719 .805 

Strategi Promosi 5 30.2000 10.286 .592 .819 

Strategi Promosi 6 30.1200 10.720 .493 .832 

Strategi Promosi 7 30.1600 10.260 .585 .820 

Strategi Promosi 8 30.1200 11.169 .519 .828 
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2. VARIABEL TINGKAT PENJUALAN 

 

Case Processing Summary 

  N % 

Cases Valid 50 100.0 

Excluded
a
 0 .0 

Total 50 100.0 

a. Listwise deletion based on all variables in the 

procedure. 

 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

.856 6 

 
 

Item-Total Statistics 

 

Scale Mean if 

Item Deleted 

Scale Variance if 

Item Deleted 

Corrected Item-

Total Correlation 

Cronbach's 

Alpha if Item 

Deleted 

Tingkat Penjualan 1 22.0200 6.183 .509 .856 

Tingkat Penjualan 2 21.9600 6.080 .537 .851 

Tingkat Penjualan 3 22.0800 5.626 .607 .841 

Tingkat Penjualan 4 22.0600 5.445 .751 .810 

Tingkat Penjualan 5 22.0400 6.039 .662 .829 

Tingkat Penjualan 6 21.9400 5.813 .880 .798 
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LAMPIRAN III 

HASIL ANALISIS REGRESI LINAER SEDERHANA 

 

 
 

Coefficients
a
 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 3.594 2.079  1.729 .090 

Strategi Promosi .662 .060 .847 11.043 .000 

a. Dependent Variable: Tingkat Penjualan    
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LAMPIRAN IV 

HASIL UJI t (Parsial) 

 
 

Coefficients
a
 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 3.594 2.079  1.729 .090 

Strategi Promosi .662 .060 .847 11.043 .000 

a. Dependent Variable: Tingkat Penjualan    
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LAMPIRAN V 

HASIL ANALISIS KOEFISIEN DETERMINASI (R
2
) 

 
 

Model Summary 

Model R R Square 

Adjusted R 

Square 

Std. Error of the 

Estimate 

1 .847
a
 .718 .712 1.53838 

a. Predictors: (Constant), Strategi Promosi  
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LAMPIRAN VI 

DISTRIBUSI JAWABAN RESPONDEN 

 

 

Strategi Promosi 1 

  

Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 3 3 6.0 6.0 6.0 

4 24 48.0 48.0 54.0 

5 23 46.0 46.0 100.0 

Total 50 100.0 100.0  

 
 

Strategi Promosi 2 

  

Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 3 5 10.0 10.0 10.0 

4 26 52.0 52.0 62.0 

5 19 38.0 38.0 100.0 

Total 50 100.0 100.0  

 
 

Strategi Promosi 3 

  

Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 3 13 26.0 26.0 26.0 

4 19 38.0 38.0 64.0 

5 18 36.0 36.0 100.0 

Total 50 100.0 100.0  
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Strategi Promosi 4 

  

Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 3 3 6.0 6.0 6.0 

4 25 50.0 50.0 56.0 

5 22 44.0 44.0 100.0 

Total 50 100.0 100.0  

 
 

Strategi Promosi 5 

  

Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 3 7 14.0 14.0 14.0 

4 22 44.0 44.0 58.0 

5 21 42.0 42.0 100.0 

Total 50 100.0 100.0  

 
 

Strategi Promosi 6 

  

Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 3 6 12.0 12.0 12.0 

4 20 40.0 40.0 52.0 

5 24 48.0 48.0 100.0 

Total 50 100.0 100.0  

 
 

Strategi Promosi 7 

  

Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 3 7 14.0 14.0 14.0 

4 20 40.0 40.0 54.0 

5 23 46.0 46.0 100.0 

Total 50 100.0 100.0  
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Strategi Promosi 8 

  

Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 3 2 4.0 4.0 4.0 

4 28 56.0 56.0 60.0 

5 20 40.0 40.0 100.0 

Total 50 100.0 100.0  

 
 

Tingkat Penjualan 1 

  

Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 3 4 8.0 8.0 8.0 

4 22 44.0 44.0 52.0 

5 24 48.0 48.0 100.0 

Total 50 100.0 100.0  

 
 

Tingkat Penjualan 2 

  

Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 3 4 8.0 8.0 8.0 

4 19 38.0 38.0 46.0 

5 27 54.0 54.0 100.0 

Total 50 100.0 100.0  

 
 

Tingkat Penjualan 3 

  

Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 3 7 14.0 14.0 14.0 

4 19 38.0 38.0 52.0 

5 24 48.0 48.0 100.0 

Total 50 100.0 100.0  
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Tingkat Penjualan 4 

  

Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 3 5 10.0 10.0 10.0 

4 22 44.0 44.0 54.0 

5 23 46.0 46.0 100.0 

Total 50 100.0 100.0  

 
 

Tingkat Penjualan 5 

  

Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 3 2 4.0 4.0 4.0 

4 27 54.0 54.0 58.0 

5 21 42.0 42.0 100.0 

Total 50 100.0 100.0  

 
 

Tingkat Penjualan 6 

  

Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid 4 26 52.0 52.0 52.0 

5 24 48.0 48.0 100.0 

Total 50 100.0 100.0  
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No. Item Pernyataan 

  Promosi (X) 
Total 

Tingkat Penjualan (Y) 
Total 

No. Res 1 2 3 4 5 6 7 8 9 10 11 12 13 14 

1 5 4 3 4 3 4 3 4 30 4 4 4 4 4 4 24 

2 5 5 5 5 5 5 5 5 40 5 5 5 3 5 5 28 

3 4 4 4 4 4 4 4 4 32 4 4 4 4 3 4 23 

4 4 4 3 4 4 3 4 4 30 3 4 4 4 4 4 23 

5 4 4 4 4 3 4 4 4 31 4 4 4 4 4 4 24 

6 5 5 5 5 5 5 5 5 40 5 5 5 5 3 5 28 

7 5 5 5 5 5 5 3 5 38 5 5 5 5 5 5 30 

8 4 4 4 4 4 4 3 4 31 4 4 3 4 4 4 23 

9 4 4 4 4 4 4 4 4 32 4 4 3 3 4 4 22 

10 5 5 5 5 5 5 5 5 40 5 5 5 5 5 5 30 

11 4 4 3 4 4 4 4 4 31 4 4 4 4 4 4 24 

12 4 4 4 4 4 4 3 4 31 4 4 3 3 4 4 22 

13 4 4 4 4 4 5 3 4 32 5 4 3 4 4 4 24 

14 5 5 5 5 5 5 5 5 40 5 5 4 5 4 5 28 

15 4 4 3 4 4 4 4 4 31 4 4 4 4 4 4 24 

16 5 5 5 5 5 5 5 5 40 5 5 5 5 5 5 30 

17 5 5 3 3 3 5 5 5 34 3 5 3 5 5 5 26 

18 5 5 5 5 5 3 5 4 37 3 5 5 5 5 5 28 

19 5 5 5 5 4 5 5 4 38 5 5 3 5 5 5 28 

20 5 3 5 5 5 5 5 5 38 5 3 5 5 5 5 28 

21 5 4 3 5 4 5 5 5 36 5 5 5 5 5 5 30 
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22 5 5 5 5 5 5 5 5 40 5 5 5 5 5 5 30 

23 5 5 5 5 5 5 5 5 40 5 3 5 5 5 5 28 

24 4 4 4 4 3 5 5 4 33 5 5 4 4 4 4 26 

25 4 4 4 4 5 4 4 5 34 4 5 4 4 4 4 25 

26 5 5 5 5 5 5 5 5 40 5 5 5 5 5 5 30 

27 4 3 4 4 5 5 4 4 33 5 5 4 4 4 4 26 

28 4 4 4 4 4 4 4 4 32 4 4 4 4 4 4 24 

29 5 5 5 5 5 5 5 5 40 5 5 5 5 5 5 30 

30 4 4 3 4 4 4 4 4 31 4 3 4 3 4 4 22 

31 4 4 4 4 3 4 4 4 31 4 4 4 3 4 4 23 

32 5 5 3 5 5 5 5 5 38 5 5 5 5 5 5 30 

33 5 3 5 5 5 3 5 5 36 5 5 5 5 5 5 30 

34 5 5 5 5 5 5 5 3 38 5 5 5 5 5 5 30 

35 4 4 3 4 4 4 4 4 31 4 4 4 4 4 4 24 

36 5 5 3 5 3 5 5 5 36 5 5 5 5 5 5 30 

37 4 4 4 4 4 3 4 4 31 4 3 4 4 4 4 23 

38 3 5 5 5 5 5 5 3 36 5 5 5 5 5 5 30 

39 5 3 3 5 5 3 5 5 34 3 5 5 5 5 5 28 

40 5 3 5 3 5 5 3 5 34 5 5 5 5 5 5 30 

41 4 4 4 4 4 4 4 4 32 4 4 4 4 4 4 24 

42 5 5 5 5 5 5 5 5 40 5 5 5 5 5 5 30 

43 4 4 4 4 4 4 4 4 32 4 4 5 4 4 4 25 

44 3 4 4 4 4 4 4 4 31 4 4 4 4 4 4 24 

45 4 4 4 4 4 4 3 4 31 4 4 4 4 4 4 24 
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46 4 4 3 4 4 4 4 4 31 4 5 5 4 4 4 26 

47 3 4 4 4 3 3 4 4 29 4 5 4 4 4 4 25 

48 4 4 4 3 4 4 4 4 31 4 4 5 4 4 4 25 

49 4 4 3 4 4 5 4 4 32 4 4 3 4 4 4 23 

50 4 5 4 5 4 4 5 4 35 5 5 5 5 4 5 29 
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