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  Berdasarkan hasil uji F (simultan) desain produk (X1) dan promosi (X2) pada tingkat 

kepercayaan 95% (α = 0,05) diperoleh hasil F-hitung 36,803 yang dimana hasil tersebut lebih 

besar dari F-tabel sebesar 3,20,  atau 36,803 > 3,20 dan hasil uji signifikan. Yang berarti variabel 

desain produk (X1) dan variabel promosi (X2) berpengaruh positif yang signifikan secara simultan 

terhadap variabel minat beli (Y). Dengan begitu dapat disimpulkan bahwa semakin tinggi nilai 

variabel desain produk (X1) dan nilai variabel promosi (X2) secara simultan maka akan semakin 

tinggi minat beli (Y)  konsumen atau masyarakat pada toko Wahana Bambu Wilis di Desa Taman 

Sari. 

 4.8.3 Koefisien Determinasi 

  Besarnya pengaruh variabel desain produk (X1) dan variabel promosi (X2) terhadap 

minat beli yang dimana studi kasus pada toko Wahana Bambu Wilis dapat dilihat pada nilai 

koefisien determinasi (Adjusted R Suare) yaitu sebesar 0,594. Artinya bahwa variasi nilai dari 

variabel minat beli (Y) mampu dijelaskan oleh variasi nilai variabel desain produk (X1) dan 

variabel promosi (X2) adalah sebesar 59,4%, dimana sisanya adalah sebesar 40,6% nilai variabel 

minat beli dijelaskan oleh variabel-variabel yang tidak dimasukkan kedalam penelitian ini. 

 

BAB V 

PENUTUP 

5.1 Kesimpulan 

  Berdasarkan hasil penelitian mengenai pengaruh desain produk dan promosi terhadap minat 

beli kerajinan anyaman ketak di Wahana Bambu Wilis desa Taman Sari Kecamatan Gunung Sari yang 

sudah dijelaskan, maka dapat disimpulkan sebagai berikut : 

 5.1.1 Pengaruh Desain Produk Terhadap Minat Beli 

  Dapat disimpulkan bahwa desain produk (X1) berpengaruh positif terhadap minat beli 

(Y) di toko Wahana Bambu Wilis, pada kerajinan anyaman ketak di desa Taman Sari kecamatan 



 

62 
 

Gunung Sari. Dimana dapat dibuktikan dari hasil Variabel desain produk (X1) secara parsial 

memiliki pengaruh secara signifikan terhadap variabel minat beli (Y), Karena nilai t-hitung lebih 

besar dari nilai t-tabel atau 7,921 > 1,67793 dan hasil uji t signifikan, maka keputusan yang 

diambil adalah Ho ditolak dan Ha diterima, artinya variabel desain produk berpengaruh positif 

secara signifikan terhadap minat beli. 

5.1.2 Pengaruh Promosi Terhadap Minat Beli 

  Dapat disimpulkan bahwa promosi (X2) berpengaruh positif terhadap minat beli (Y) di 

toko Wahana Bambu Wilis, pada kerajinan anyaman ketak di desa Taman Sari kecamatan Gunung 

Sari. Dimana dapat dibuktikan dari hasil nilai t-hitung lebih besar dari nilai t-tabel atau  -2,192 > -

1,67793 dan hasil uji t signifikan, maka keputusan yang diambil Ho ditolak dan Ha diterima, 

artinya variabel promosi (X2) berpengaruh positif secara signifikan terhadap variabel minat beli 

(Y). 

5.1.3 Pengaruh Desain Produk Dan Promosi Secara Simultan Terhadap Minat Beli  

  Dapat disimpulkan bahwa variabel desain produk (X1) dan variabel promosi (X2) 

secara simultan berpengaruh positif terhadap variabel minat beli (Y) di toko Wahana Bambu 

Wilis, pada kerajinan anyaman ketak di desa Taman Sari kecamatan Gunung Sari. Dimana dapat 

dibuktikan dari hasil nilai F-hitung lebih besar dari F-tabel atau 36,803 > 3,20 dan hasil uji 

signifikan, maka keputusan yang diambil adalah menolak Ho dan menerima Ha yaitu variabel 

desain produk (X1) dan promosi (X2) secara simultan atau bersama berpengaruh positif secara 

signifikan terhadap variabel minat beli (Y). hal ini berarti variabel desain produk dan promosi 

secara bersama-sama memiliki pengaruh positif yang signifikan terhadap minat beli.  

5.2 Saran 

  Berdasarkan kesimpulan akhir analisis data yang diperoleh dari penelitian ini, selanjutnya 

peneliti akan memberikan beberapa saran yang sekiranya saran ini mampu atau dapat memberikan 



 

63 
 

manfaat terutama yang berkaitan dengan pengaruh desain produk dan promosi terhadap minat beli 

konsumen pada anyaman ketak. Adapun saran-saran yang peneliti berikan sebagai berikut : 

5.2.1 Bagi Toko Wahana Bambu Wilis 

  Hasil penelitian menunjukkan bahwa variabel desain dan promosi secara parsial 

berpengaruh terhadap minat beli kerajinan anyaman ketak. Oleh karena itu, bagi penjual sangatlah 

penting untuk memperhatikan dan mempertimbangkan bahwa memperkenalkan desain produknya 

dan mempromosikan suatu produknya saja masih sangat kurang untuk menarik minat beli 

konsumen terhadap produk anyaman ketaknya tersebut, namun harus lebih berinovatif dan 

semangat lagi dalam memperkanalkan desain produknya dan mempromosikan produk anyaman 

ketaknya. Dimana kita tahu bersama bahwa kita ini hidup di era yang begitu serba cepat, jadi 

kualitas desain produk dan promosi harus lebih di tingkatkan lagi dari sebelumnya agar hasil 

penjualanpun meningkat. 

  Saran selanjutnya alangkah indahnya bila H. Saleh sebagai pemilik toko Wahana Bambu 

Wilis membuat kerjainan anyaman lainnya seperti gelang-gelangan, cincin dan lainnya yang belum 

ada sama sekali dibuat oleh pengerajin anyaman ketak lainnya, karena bentuk kerajinan-kerjinan 

yang simple seperti itu juga sangat banyak peminatnya apalagi dikalangan anak-anak muda milenial 

jaman seperti sekarang ini.                                                                                                                     

5.2.2 Bagi Peneliti Selanjutnya 

a. Menambah Variabel Penelitian 

  Untuk peneliti selanjutnya yang ingin meneliti atau melanjutkan penelitian ini, 

disarankan untuk dapat meneruskan penelitian ini dengan mencari variabel-variabel lain yang 

mempengaruhi desain produk dan promosi terhadap minat beli konsumen pada anyaman ketak 

seperti misalnya variabel harga, kualitas produk atau variabel penelitian lainnya yang dapat 

mempengaruhi minat beli terhadap anyaman ketak pada Wahana Bambu Wilis di desa Taman 

Sari kecamatan Gunung Sari.   
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b. Menambah Jumlah Responden 

  Sehubungan keterbatasan tenaga dan biaya, penelitian ini hanya mengambil 50 orang 

responden sebagai sampel. Dengan demikian, untuk penelitian selanjutnya diharapkan untuk 

meningkatkan jumlah responden sehingga dapat lebih mewakili keadaan yang sebenar-benarnya 

dilokasi penelitian. 
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LAMPIRAN 1 

ANGKET KERAJINAN ANYAMAN KETAK 

I. Identitas Responden 

Isilah identitas dibawah ini dengan benar. 

Nama  : 

Umur  : 

Jenis Kelamin : 

Alamat  : 

II. Tulislah jawaban anda dengan memberi tanda (  ) pada salah satu kolom “respon” dengan 

kategori sebagai berikut: 

SS  = Sangat Setuju = 5 

S  = Setuju  = 4 

N  = Netral  = 3 

TS = Tidak Setuju  = 2 

STS = Sangat Tidak Setuju = 1 
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III. Pernyataan 

a. Desain Produk 

No. Pernyataan 

Jawaban 

SS S N TS STS 

1. Saya merasa penampilan atau 

model dari produk anyaman 

ketak sangat bagus dan unik. 

     

2. Saya merasa produk anyaman 

ketak memiliki banyak fungsi.  
     

3. Saya merasa produk anyaman 

ketak lebih tahan lama dari 

produk anyaman lainnya. 

     

 

b. Promosi 

No. Pernyataan 

Jawaban 

SS S N TS STS 

1. Saya merasa komunikasi 

pemasaran anyaman ketak 

sangat baik.  

     

2. Saya merasa informasi tentang 

produk anyaman ketak mudah 

diproleh. 

     

3. Saya merasa system pemasaran 

bisa mempengaruhi dan 

membujuk pelanggan untuk 

membeli produk anyaman ketak. 
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c. Minat Beli 

No. Pernyataan 

Jawaban 

SS S N TS STS 

1. Saya merasa cocok dengan 

produk anyaman ketak sehingga 

berminat untuk membelinya. 

     

2. Saya mungkin berniat untuk 

berpindah pada merek anyaman 

ketak lainnya. 

     

3. Saya merasa terlibat langsung 

dalam mendapatkan dan 

menggunakan produk anyaman 

ketak. 

     

4. Saya merasa harga produk 

anyaman ketak sesuai dengan 

kualitas yang dimiliki. 
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Tabel r untuk df = 1 - 50 

 

 Tingkat signifikansi untuk uji satu arah 

df = (N-2) 
0.05 0.025 0.01 0.005  0.0005 

Tingkat signifikansi untuk uji dua arah 
 

  

 0.1 0.05 0.02 0.01  0.001 

1 0.9877 0.9969 0.9995 0.9999  1.0000 

2 0.9000 0.9500 0.9800 0.9900  0.9990 

3 0.8054 0.8783 0.9343 0.9587  0.9911 

4 0.7293 0.8114 0.8822 0.9172  0.9741 

5 0.6694 0.7545 0.8329 0.8745  0.9509 

6 0.6215 0.7067 0.7887 0.8343  0.9249 

7 0.5822 0.6664 0.7498 0.7977  0.8983 

8 0.5494 0.6319 0.7155 0.7646  0.8721 

9 0.5214 0.6021 0.6851 0.7348  0.8470 

10 0.4973 0.5760 0.6581 0.7079  0.8233 

11 0.4762 0.5529 0.6339 0.6835  0.8010 

12 0.4575 0.5324 0.6120 0.6614  0.7800 

13 0.4409 0.5140 0.5923 0.6411  0.7604 

14 0.4259 0.4973 0.5742 0.6226  0.7419 

15 0.4124 0.4821 0.5577 0.6055  0.7247 

16 0.4000 0.4683 0.5425 0.5897  0.7084 

17 0.3887 0.4555 0.5285 0.5751  0.6932 

18 0.3783 0.4438 0.5155 0.5614  0.6788 

19 0.3687 0.4329 0.5034 0.5487  0.6652 

20 0.3598 0.4227 0.4921 0.5368  0.6524 

21 0.3515 0.4132 0.4815 0.5256  0.6402 

22 0.3438 0.4044 0.4716 0.5151  0.6287 

23 0.3365 0.3961 0.4622 0.5052  0.6178 

24 0.3297 0.3882 0.4534 0.4958  0.6074 

25 0.3233 0.3809 0.4451 0.4869  0.5974 

26 0.3172 0.3739 0.4372 0.4785  0.5880 

27 0.3115 0.3673 0.4297 0.4705  0.5790 

28 0.3061 0.3610 0.4226 0.4629  0.5703 

29 0.3009 0.3550 0.4158 0.4556  0.5620 

30 0.2960 0.3494 0.4093 0.4487  0.5541 

31 0.2913 0.3440 0.4032 0.4421  0.5465 

32 0.2869 0.3388 0.3972 0.4357  0.5392 

33 0.2826 0.3338 0.3916 0.4296  0.5322 

34 0.2785 0.3291 0.3862 0.4238  0.5254 

35 0.2746 0.3246 0.3810 0.4182  0.5189 

36 0.2709 0.3202 0.3760 0.4128  0.5126 

37 0.2673 0.3160 0.3712 0.4076  0.5066 

38 0.2638 0.3120 0.3665 0.4026  0.5007 

39 0.2605 0.3081 0.3621 0.3978  0.4950 

40 0.2573 0.3044 0.3578 0.3932  0.4896 

41 0.2542 0.3008 0.3536 0.3887  0.4843 

42 0.2512 0.2973 0.3496 0.3843  0.4791 

43 0.2483 0.2940 0.3457 0.3801  0.4742 

44 0.2455 0.2907 0.3420 0.3761  0.4694 

45 0.2429 0.2876 0.3384 0.3721  0.4647 

46 0.2403 0.2845 0.3348 0.3683  0.4601 

47 0.2377 0.2816 0.3314 0.3646  0.4557 

48 0.2353 0.2787 0.3281 0.3610  0.4514 

49 0.2329 0.2759 0.3249 0.3575  0.4473 

50 0.2306 0.2732 0.3218 0.3542  0.4432  
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Titik Persentase Distribusi t (df = 1 – 40) 
 

Pr 0.25 0.10 0.05 0.025 0.01 0.005 0.001 

df 0.50 0.20 0.10 0.050 0.02 0.010 0.002 

1 1.00000 3.07768 6.31375 12.70620 31.82052 63.65674 318.30884 

2 0.81650 1.88562 2.91999 4.30265 6.96456 9.92484 22.32712 

3 0.76489 1.63774 2.35336 3.18245 4.54070 5.84091 10.21453 

4 0.74070 1.53321 2.13185 2.77645 3.74695 4.60409 7.17318 

5 0.72669 1.47588 2.01505 2.57058 3.36493 4.03214 5.89343 

6 0.71756 1.43976 1.94318 2.44691 3.14267 3.70743 5.20763 

7 0.71114 1.41492 1.89458 2.36462 2.99795 3.49948 4.78529 

8 0.70639 1.39682 1.85955 2.30600 2.89646 3.35539 4.50079 

9 0.70272 1.38303 1.83311 2.26216 2.82144 3.24984 4.29681 

10 0.69981 1.37218 1.81246 2.22814 2.76377 3.16927 4.14370 

11 0.69745 1.36343 1.79588 2.20099 2.71808 3.10581 4.02470 

12 0.69548 1.35622 1.78229 2.17881 2.68100 3.05454 3.92963 

13 0.69383 1.35017 1.77093 2.16037 2.65031 3.01228 3.85198 

14 0.69242 1.34503 1.76131 2.14479 2.62449 2.97684 3.78739 

15 0.69120 1.34061 1.75305 2.13145 2.60248 2.94671 3.73283 

16 0.69013 1.33676 1.74588 2.11991 2.58349 2.92078 3.68615 

17 0.68920 1.33338 1.73961 2.10982 2.56693 2.89823 3.64577 

18 0.68836 1.33039 1.73406 2.10092 2.55238 2.87844 3.61048 

19 0.68762 1.32773 1.72913 2.09302 2.53948 2.86093 3.57940 

20 0.68695 1.32534 1.72472 2.08596 2.52798 2.84534 3.55181 

21 0.68635 1.32319 1.72074 2.07961 2.51765 2.83136 3.52715 

22 0.68581 1.32124 1.71714 2.07387 2.50832 2.81876 3.50499 

23 0.68531 1.31946 1.71387 2.06866 2.49987 2.80734 3.48496 

24 0.68485 1.31784 1.71088 2.06390 2.49216 2.79694 3.46678 

25 0.68443 1.31635 1.70814 2.05954 2.48511 2.78744 3.45019 

26 0.68404 1.31497 1.70562 2.05553 2.47863 2.77871 3.43500 

27 0.68368 1.31370 1.70329 2.05183 2.47266 2.77068 3.42103 

28 0.68335 1.31253 1.70113 2.04841 2.46714 2.76326 3.40816 

29 0.68304 1.31143 1.69913 2.04523 2.46202 2.75639 3.39624 

30 0.68276 1.31042 1.69726 2.04227 2.45726 2.75000 3.38518 

31 0.68249 1.30946 1.69552 2.03951 2.45282 2.74404 3.37490 

32 0.68223 1.30857 1.69389 2.03693 2.44868 2.73848 3.36531 

33 0.68200 1.30774 1.69236 2.03452 2.44479 2.73328 3.35634 

34 0.68177 1.30695 1.69092 2.03224 2.44115 2.72839 3.34793 

35 0.68156 1.30621 1.68957 2.03011 2.43772 2.72381 3.34005 

36 0.68137 1.30551 1.68830 2.02809 2.43449 2.71948 3.33262 

37 0.68118 1.30485 1.68709 2.02619 2.43145 2.71541 3.32563 

38 0.68100 1.30423 1.68595 2.02439 2.42857 2.71156 3.31903 

39 0.68083 1.30364 1.68488 2.02269 2.42584 2.70791 3.31279 

40 0.68067 1.30308 1.68385 2.02108 2.42326 2.70446 3.30688 

 

 

Catatan: Probabilita yang lebih kecil yang ditunjukkan pada judul tiap kolom adalah luas daerah 

dalam satu ujung, sedangkan probabilitas yang lebih besar adalah luas daerah dalam 

kedua ujung 
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Titik Persentase Distribusi t (df = 41 – 80) 
 

Pr 

0.25 0.10 0.05 0.025 0.01 0.005 0.001  

df 0.50 0.20 0.10 0.050 0.02 0.010 0.002 

41 0.68052 1.30254 1.68288 2.01954 2.42080 2.70118 3.30127 

42 0.68038 1.30204 1.68195 2.01808 2.41847 2.69807 3.29595 

43 0.68024 1.30155 1.68107 2.01669 2.41625 2.69510 3.29089 

44 0.68011 1.30109 1.68023 2.01537 2.41413 2.69228 3.28607 

45 0.67998 1.30065 1.67943 2.01410 2.41212 2.68959 3.28148 

46 0.67986 1.30023 1.67866 2.01290 2.41019 2.68701 3.27710 

47 0.67975 1.29982 1.67793 2.01174 2.40835 2.68456 3.27291 

48 0.67964 1.29944 1.67722 2.01063 2.40658 2.68220 3.26891 

49 0.67953 1.29907 1.67655 2.00958 2.40489 2.67995 3.26508 

50 0.67943 1.29871 1.67591 2.00856 2.40327 2.67779 3.26141 

51 0.67933 1.29837 1.67528 2.00758 2.40172 2.67572 3.25789 

52 0.67924 1.29805 1.67469 2.00665 2.40022 2.67373 3.25451 

53 0.67915 1.29773 1.67412 2.00575 2.39879 2.67182 3.25127 

54 0.67906 1.29743 1.67356 2.00488 2.39741 2.66998 3.24815 

55 0.67898 1.29713 1.67303 2.00404 2.39608 2.66822 3.24515 

56 0.67890 1.29685 1.67252 2.00324 2.39480 2.66651 3.24226 

57 0.67882 1.29658 1.67203 2.00247 2.39357 2.66487 3.23948 

58 0.67874 1.29632 1.67155 2.00172 2.39238 2.66329 3.23680 

59 0.67867 1.29607 1.67109 2.00100 2.39123 2.66176 3.23421 

60 0.67860 1.29582 1.67065 2.00030 2.39012 2.66028 3.23171 

61 0.67853 1.29558 1.67022 1.99962 2.38905 2.65886 3.22930 

62 0.67847 1.29536 1.66980 1.99897 2.38801 2.65748 3.22696 

63 0.67840 1.29513 1.66940 1.99834 2.38701 2.65615 3.22471 

64 0.67834 1.29492 1.66901 1.99773 2.38604 2.65485 3.22253 

65 0.67828 1.29471 1.66864 1.99714 2.38510 2.65360 3.22041 

66 0.67823 1.29451 1.66827 1.99656 2.38419 2.65239 3.21837 

67 0.67817 1.29432 1.66792 1.99601 2.38330 2.65122 3.21639 

68 0.67811 1.29413 1.66757 1.99547 2.38245 2.65008 3.21446 

69 0.67806 1.29394 1.66724 1.99495 2.38161 2.64898 3.21260 

70 0.67801 1.29376 1.66691 1.99444 2.38081 2.64790 3.21079 

71 0.67796 1.29359 1.66660 1.99394 2.38002 2.64686 3.20903 

72 0.67791 1.29342 1.66629 1.99346 2.37926 2.64585 3.20733 

73 0.67787 1.29326 1.66600 1.99300 2.37852 2.64487 3.20567 

74 0.67782 1.29310 1.66571 1.99254 2.37780 2.64391 3.20406 

75 0.67778 1.29294 1.66543 1.99210 2.37710 2.64298 3.20249 

76 0.67773 1.29279 1.66515 1.99167 2.37642 2.64208 3.20096 

77 0.67769 1.29264 1.66488 1.99125 2.37576 2.64120 3.19948 

78 0.67765 1.29250 1.66462 1.99085 2.37511 2.64034 3.19804 

79 0.67761 1.29236 1.66437 1.99045 2.37448 2.63950 3.19663 

80 0.67757 1.29222 1.66412 1.99006 2.37387 2.63869 3.19526  
 

 

Catatan: Probabilita yang lebih kecil yang ditunjukkan pada judul tiap 

kolom adalah luas daerah dalam satu ujung, sedangkan 
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probabilitas yang lebih besar adalah luas daerah dalam kedua 

ujung 

 
CORRELATIONS 
  /VARIABLES=X1.1 X1.2 X1.3 X1 
  /PRINT=TWOTAIL NOSIG 
  /MISSING=PAIRWISE. 

 
Correlations 

 

Notes 

Output Created 30-JUL-2019 13:38:13 

Comments  

Input 

Active Dataset DataSet0 

Filter <none> 

Weight <none> 

Split File <none> 

N of Rows in Working Data File 50 

Missing Value Handling 

Definition of Missing 
User-defined missing values 

are treated as missing. 

Cases Used 

Statistics for each pair of 

variables are based on all the 

cases with valid data for that 

pair. 

Syntax 

CORRELATIONS 

  /VARIABLES=X1.1 X1.2 X1.3 

X1 

  /PRINT=TWOTAIL NOSIG 

  /MISSING=PAIRWISE. 

Resources 
Processor Time 00:00:00.03 

Elapsed Time 00:00:00.06 

 
[DataSet0]  
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Correlations 

 X1.1 X1.2 X1.3 X1 

X1.1 

Pearson Correlation 1 .532
**
 .388

**
 .802

**
 

Sig. (2-tailed)  .000 .005 .000 

N 50 50 50 50 

X1.2 

Pearson Correlation .532
**
 1 .396

**
 .800

**
 

Sig. (2-tailed) .000  .004 .000 

N 50 50 50 50 

X1.3 

Pearson Correlation .388
**
 .396

**
 1 .771

**
 

Sig. (2-tailed) .005 .004  .000 

N 50 50 50 50 

X1 

Pearson Correlation .802
**
 .800

**
 .771

**
 1 

Sig. (2-tailed) .000 .000 .000  

N 50 50 50 50 

 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

4 

 

 
CORRELATIONS 
  /VARIABLES=X2.1 X2.2 X2.3 X2 
  /PRINT=TWOTAIL NOSIG 
  /STATISTICS DESCRIPTIVES 
  /MISSING=PAIRWISE. 
 

 

 

 
Correlations 

 

 

 

Notes 

Output Created 30-JUL-2019 13:39:30 

Comments  

Input 

Active Dataset DataSet0 

Filter <none> 

Weight <none> 

Split File <none> 

N of Rows in Working Data File 50 

Missing Value Handling 

Definition of Missing 
User-defined missing values 

are treated as missing. 

Cases Used 

Statistics for each pair of 

variables are based on all the 

cases with valid data for that 

pair. 

Syntax 

CORRELATIONS 

  /VARIABLES=X2.1 X2.2 X2.3 

X2 

  /PRINT=TWOTAIL NOSIG 

  /STATISTICS 

DESCRIPTIVES 

  /MISSING=PAIRWISE. 

Resources 
Processor Time 00:00:00.02 

Elapsed Time 00:00:00.05 
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[DataSet0]  
 

 

 

Descriptive Statistics 

 Mean Std. Deviation N 

X2.1 4.02 .742 50 

X2.2 3.96 .781 50 

X2.3 3.70 .909 50 

X2 11.68 1.789 50 

 

 

Correlations 

 X2.1 X2.2 X2.3 X2 

X2.1 

Pearson Correlation 1 .389
**
 .433

**
 .804

**
 

Sig. (2-tailed)  .005 .002 .000 

N 50 50 50 50 

X2.2 

Pearson Correlation .389
**
 1 .126 .662

**
 

Sig. (2-tailed) .005  .382 .000 

N 50 50 50 50 

X2.3 

Pearson Correlation .433
**
 .126 1 .743

**
 

Sig. (2-tailed) .002 .382  .000 

N 50 50 50 50 

X2 

Pearson Correlation .804
**
 .662

**
 .743

**
 1 

Sig. (2-tailed) .000 .000 .000  

N 50 50 50 50 

 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

 

 

 

 

 

 

 
CORRELATIONS 
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  /VARIABLES=Y1.1 Y1.2 Y1.3 Y1.4 Y 
  /PRINT=TWOTAIL NOSIG 
  /MISSING=PAIRWISE. 

 
Correlations 

 

Notes 

Output Created 30-JUL-2019 13:40:53 

Comments  

Input 

Active Dataset DataSet0 

Filter <none> 

Weight <none> 

Split File <none> 

N of Rows in Working Data File 50 

Missing Value Handling 

Definition of Missing 
User-defined missing values 

are treated as missing. 

Cases Used 

Statistics for each pair of 

variables are based on all the 

cases with valid data for that 

pair. 

Syntax 

CORRELATIONS 

  /VARIABLES=Y1.1 Y1.2 Y1.3 

Y1.4 Y 

  /PRINT=TWOTAIL NOSIG 

  /MISSING=PAIRWISE. 

Resources 
Processor Time 00:00:00.00 

Elapsed Time 00:00:00.08 

 
 
[DataSet0]  
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Correlations 

 Y1.1 Y1.2 Y1.3 Y1.4 Y 

Y1.1 

Pearson Correlation 1 .042 -.176 -.126 .400
**
 

Sig. (2-tailed)  .770 .222 .381 .004 

N 50 50 50 50 50 

Y1.2 

Pearson Correlation .042 1 .488
**
 .532

**
 .763

**
 

Sig. (2-tailed) .770  .000 .000 .000 

N 50 50 50 50 50 

Y1.3 

Pearson Correlation -.176 .488
**
 1 .581

**
 .670

**
 

Sig. (2-tailed) .222 .000  .000 .000 

N 50 50 50 50 50 

Y1.4 

Pearson Correlation -.126 .532
**
 .581

**
 1 .732

**
 

Sig. (2-tailed) .381 .000 .000  .000 

N 50 50 50 50 50 

Y 

Pearson Correlation .400
**
 .763

**
 .670

**
 .732

**
 1 

Sig. (2-tailed) .004 .000 .000 .000  

N 50 50 50 50 50 

 

**. Correlation is significant at the 0.01 level (2-tailed). 
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FREQUENCIES VARIABLES=X1.1 X1.2 X1.3 X1 X2.1 X2.2 X2.3 X2 Y1.1 Y1.2 Y1.3 Y1.4 Y 
  /STATISTICS=MEAN SUM 
  /ORDER=ANALYSIS. 
 

 
Frequencies 

 

Notes 

Output Created 30-JUL-2019 16:10:38 

Comments  

Input 

Active Dataset DataSet0 

Filter <none> 

Weight <none> 

Split File <none> 

N of Rows in Working Data File 50 

Missing Value Handling 

Definition of Missing 
User-defined missing values 

are treated as missing. 

Cases Used 
Statistics are based on all 

cases with valid data. 

Syntax 

FREQUENCIES 

VARIABLES=X1.1 X1.2 X1.3 

X1 X2.1 X2.2 X2.3 X2 Y1.1 

Y1.2 Y1.3 Y1.4 Y 

  /STATISTICS=MEAN SUM 

  /ORDER=ANALYSIS. 

Resources 
Processor Time 00:00:00.03 

Elapsed Time 00:00:00.11 
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[DataSet0]  

 

Statistics 

 X1.1 X1.2 X1.3 X1 X2.1 X2.2 X2.3 X2 Y1.1 Y1.2 Y1.3 

N 
Valid 50 50 50 50 50 50 50 50 50 50 50 

Missing 0 0 0 0 0 0 0 0 0 0 0 

Mean 3.94 3.92 3.94 11.80 4.02 3.96 3.70 11.68 4.04 3.92 3.84 

Sum 197 196 197 590 201 198 185 584 202 196 192 

 

Statistics 

 Y1.4 Y 

N 
Valid 50 50 

Missing 0 0 

Mean 3.94 15.74 

Sum 197 787 

 

Frequency Table 

 

X1.1 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

3 12 24.0 24.0 24.0 

4 29 58.0 58.0 82.0 

5 9 18.0 18.0 100.0 

Total 50 100.0 100.0  

 

 

X1.2 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

3 12 24.0 24.0 24.0 

4 30 60.0 60.0 84.0 

5 8 16.0 16.0 100.0 

Total 50 100.0 100.0  
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X1.3 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

3 14 28.0 28.0 28.0 

4 25 50.0 50.0 78.0 

5 11 22.0 22.0 100.0 

Total 50 100.0 100.0  

 

 

 

X1 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

9 5 10.0 10.0 10.0 

10 5 10.0 10.0 20.0 

11 10 20.0 20.0 40.0 

12 15 30.0 30.0 70.0 

13 7 14.0 14.0 84.0 

14 6 12.0 12.0 96.0 

15 2 4.0 4.0 100.0 

Total 50 100.0 100.0  

 

 

X2.1 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

2 2 4.0 4.0 4.0 

3 7 14.0 14.0 18.0 

4 29 58.0 58.0 76.0 

5 12 24.0 24.0 100.0 

Total 50 100.0 100.0  
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X2.2 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

2 1 2.0 2.0 2.0 

3 13 26.0 26.0 28.0 

4 23 46.0 46.0 74.0 

5 13 26.0 26.0 100.0 

Total 50 100.0 100.0  

 

 

X2.3 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

2 5 10.0 10.0 10.0 

3 15 30.0 30.0 40.0 

4 20 40.0 40.0 80.0 

5 10 20.0 20.0 100.0 

Total 50 100.0 100.0  

 

 

X2 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

7 1 2.0 2.0 2.0 

8 2 4.0 4.0 6.0 

9 2 4.0 4.0 10.0 

10 8 16.0 16.0 26.0 

11 10 20.0 20.0 46.0 

12 5 10.0 10.0 56.0 

13 16 32.0 32.0 88.0 

14 5 10.0 10.0 98.0 

15 1 2.0 2.0 100.0 

Total 50 100.0 100.0  
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Y1.1 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

2 2 4.0 4.0 4.0 

3 12 24.0 24.0 28.0 

4 18 36.0 36.0 64.0 

5 18 36.0 36.0 100.0 

Total 50 100.0 100.0  

 

 

Y1.2 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

3 12 24.0 24.0 24.0 

4 30 60.0 60.0 84.0 

5 8 16.0 16.0 100.0 

Total 50 100.0 100.0  

 

 

Y1.3 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

3 14 28.0 28.0 28.0 

4 30 60.0 60.0 88.0 

5 6 12.0 12.0 100.0 

Total 50 100.0 100.0  

 

Y1.4 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

3 14 28.0 28.0 28.0 

4 25 50.0 50.0 78.0 

5 11 22.0 22.0 100.0 

Total 50 100.0 100.0  
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Y 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

12 2 4.0 4.0 4.0 

13 3 6.0 6.0 10.0 

14 7 14.0 14.0 24.0 

15 8 16.0 16.0 40.0 

16 14 28.0 28.0 68.0 

17 12 24.0 24.0 92.0 

19 2 4.0 4.0 96.0 

20 2 4.0 4.0 100.0 

Total 50 100.0 100.0  
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RELIABILITY 
  /VARIABLES=X1.1 X1.2 X1.3 X1 
  /SCALE('ALL VARIABLES') ALL 
  /MODEL=ALPHA 
  /STATISTICS=DESCRIPTIVE CORR 
  /SUMMARY=TOTAL. 
 

 

 
Reliability 

 

 

Notes 

Output Created 30-JUL-2019 13:43:11 

Comments  

Input 

Active Dataset DataSet0 

Filter <none> 

Weight <none> 

Split File <none> 

N of Rows in Working Data File 50 

Matrix Input  

Missing Value Handling 

Definition of Missing 
User-defined missing values 

are treated as missing. 

Cases Used 

Statistics are based on all 

cases with valid data for all 

variables in the procedure. 

Syntax 

RELIABILITY 

  /VARIABLES=X1.1 X1.2 X1.3 

X1 

  /SCALE('ALL VARIABLES') 

ALL 

  /MODEL=ALPHA 

  /STATISTICS=DESCRIPTIVE 

CORR 

  /SUMMARY=TOTAL. 

Resources 
Processor Time 00:00:00.02 

Elapsed Time 00:00:00.02 

 
 
[DataSet0]  
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Warnings 

The determinant of the covariance matrix is zero or approximately zero. 

Statistics based on its inverse matrix cannot be computed and they are 

displayed as system missing values. 

 

 

 
Scale: ALL VARIABLES 

 

 

 

Case Processing Summary 

 N % 

Cases 

Valid 50 100.0 

Excluded
a
 0 .0 

Total 50 100.0 

 

a. Listwise deletion based on all variables in the 

procedure. 

 

 

Reliability Statistics 

Cronbach's Alpha Cronbach's Alpha 

Based on 

Standardized 

Items 

N of Items 

.822 .865 4 

 

 

Item Statistics 

 Mean Std. Deviation N 

X1.1 3.94 .652 50 

X1.2 3.92 .634 50 

X1.3 3.94 .712 50 

X1 11.80 1.578 50 
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Inter-Item Correlation Matrix 

 X1.1 X1.2 X1.3 X1 

X1.1 1.000 .532 .388 .802 

X1.2 .532 1.000 .396 .800 

X1.3 .388 .396 1.000 .771 

X1 .802 .800 .771 1.000 

 

 

Item-Total Statistics 

 Scale Mean if 

Item Deleted 

Scale Variance if 

Item Deleted 

Corrected Item-

Total Correlation 

Squared Multiple 

Correlation 

Cronbach's Alpha 

if Item Deleted 

X1.1 19.66 7.086 .705 . .781 

X1.2 19.68 7.161 .707 . .783 

X1.3 19.66 7.004 .650 . .790 

X1 11.80 2.490 1.000 . .697 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
RELIABILITY 
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  /VARIABLES=X2.1 X2.2 X2.3 X2 
  /SCALE('ALL VARIABLES') ALL 
  /MODEL=ALPHA 
  /STATISTICS=DESCRIPTIVE CORR 
  /SUMMARY=TOTAL. 
 

 

 
Reliability 

 

 

Notes 

Output Created 30-JUL-2019 12:40:31 

Comments  

Input 

Active Dataset DataSet0 

Filter <none> 

Weight <none> 

Split File <none> 

N of Rows in Working Data File 50 

Matrix Input  

Missing Value Handling 

Definition of Missing 
User-defined missing values 

are treated as missing. 

Cases Used 

Statistics are based on all 

cases with valid data for all 

variables in the procedure. 

Syntax 

RELIABILITY 

  /VARIABLES=X2.1 X2.2 X2.3 

X2 

  /SCALE('ALL VARIABLES') 

ALL 

  /MODEL=ALPHA 

  /STATISTICS=DESCRIPTIVE 

CORR 

  /SUMMARY=TOTAL. 

Resources 
Processor Time 00:00:00.00 

Elapsed Time 00:00:00.00 

 
 
[DataSet0]  
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Warnings 

The determinant of the covariance matrix is zero or approximately zero. 

Statistics based on its inverse matrix cannot be computed and they are 

displayed as system missing values. 

 

 

 
Scale: ALL VARIABLES 
 

 

 

Case Processing Summary 

 N % 

Cases 

Valid 50 100.0 

Excluded
a
 0 .0 

Total 50 100.0 

 

a. Listwise deletion based on all variables in the 

procedure. 

 

 

Reliability Statistics 

Cronbach's Alpha Cronbach's Alpha 

Based on 

Standardized 

Items 

N of Items 

.729 .703 4 

 

 

Item Statistics 

 Mean Std. Deviation N 

X2.1 3.74 .803 50 

X2.2 3.84 .710 50 

X2.3 3.78 .708 50 

X2 11.36 1.425 50 
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Inter-Item Correlation Matrix 

 X2.1 X2.2 X2.3 X2 

X2.1 1.000 .033 .364 .761 

X2.2 .033 1.000 -.071 .481 

X2.3 .364 -.071 1.000 .666 

X2 .761 .481 .666 1.000 

 

 

Item-Total Statistics 

 Scale Mean if 

Item Deleted 

Scale Variance if 

Item Deleted 

Corrected Item-

Total Correlation 

Squared Multiple 

Correlation 

Cronbach's Alpha 

if Item Deleted 

X2.1 18.98 5.285 .594 . .638 

X2.2 18.88 6.679 .256 . .786 

X2.3 18.94 5.935 .489 . .696 

X2 11.36 2.031 1.000 . .280 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
RELIABILITY 
  /VARIABLES=Y1.1 Y1.2 Y1.3 Y1.4 Y 
  /SCALE('ALL VARIABLES') ALL 
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  /MODEL=ALPHA 
  /STATISTICS=DESCRIPTIVE CORR 
  /SUMMARY=TOTAL. 
 

 
Reliability 

 

 

 

Notes 

Output Created 30-JUL-2019 13:41:40 

Comments  

Input 

Active Dataset DataSet0 

Filter <none> 

Weight <none> 

Split File <none> 

N of Rows in Working Data File 50 

Matrix Input  

Missing Value Handling 

Definition of Missing 
User-defined missing values 

are treated as missing. 

Cases Used 

Statistics are based on all 

cases with valid data for all 

variables in the procedure. 

Syntax 

RELIABILITY 

  /VARIABLES=Y1.1 Y1.2 Y1.3 

Y1.4 Y 

  /SCALE('ALL VARIABLES') 

ALL 

  /MODEL=ALPHA 

  /STATISTICS=DESCRIPTIVE 

CORR 

  /SUMMARY=TOTAL. 

Resources 
Processor Time 00:00:00.00 

Elapsed Time 00:00:00.03 

 
 
[DataSet0]  
 

Warnings 
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The determinant of the covariance matrix is zero or approximately zero. 

Statistics based on its inverse matrix cannot be computed and they are 

displayed as system missing values. 

 

 

 
Scale: ALL VARIABLES 
 

 

 

Case Processing Summary 

 N % 

Cases 

Valid 50 100.0 

Excluded
a
 0 .0 

Total 50 100.0 

 

a. Listwise deletion based on all variables in the 

procedure. 

 

 

Reliability Statistics 

Cronbach's Alpha Cronbach's Alpha 

Based on 

Standardized 

Items 

N of Items 

.732 .762 5 

 

 

Item Statistics 

 Mean Std. Deviation N 

Y1.1 4.04 .880 50 

Y1.2 3.92 .634 50 

Y1.3 3.84 .618 50 

Y1.4 3.94 .712 50 

Y 15.74 1.771 50 
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Inter-Item Correlation Matrix 

 Y1.1 Y1.2 Y1.3 Y1.4 Y 

Y1.1 1.000 .042 -.176 -.126 .400 

Y1.2 .042 1.000 .488 .532 .763 

Y1.3 -.176 .488 1.000 .581 .670 

Y1.4 -.126 .532 .581 1.000 .732 

Y .400 .763 .670 .732 1.000 

 

 

Item-Total Statistics 

 Scale Mean if 

Item Deleted 

Scale Variance if 

Item Deleted 

Corrected Item-

Total Correlation 

Squared Multiple 

Correlation 

Cronbach's Alpha 

if Item Deleted 

Y1.1 27.44 10.823 .163 . .788 

Y1.2 27.56 9.517 .671 . .661 

Y1.3 27.64 9.990 .555 . .690 

Y1.4 27.54 9.356 .615 . .665 

Y 15.74 3.135 1.000 . .455 
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REGRESSION 
  /MISSING LISTWISE 
  /STATISTICS COEFF OUTS R ANOVA 
  /CRITERIA=PIN(.05) POUT(.10) 
  /NOORIGIN 
  /DEPENDENT Y 
  /METHOD=ENTER X1 X2. 
 

Regression 

 

Notes 

Output Created 30-JUL-2019 13:33:12 

Comments  

Input 

Active Dataset DataSet0 

Filter <none> 

Weight <none> 

Split File <none> 

N of Rows in Working Data File 50 

Missing Value Handling 

Definition of Missing 
User-defined missing values 

are treated as missing. 

Cases Used 

Statistics are based on cases 

with no missing values for any 

variable used. 

Syntax 

REGRESSION 

  /MISSING LISTWISE 

  /STATISTICS COEFF OUTS 

R ANOVA 

  /CRITERIA=PIN(.05) 

POUT(.10) 

  /NOORIGIN 

  /DEPENDENT Y 

  /METHOD=ENTER X1 X2. 

Resources 

Processor Time 00:00:00.02 

Elapsed Time 00:00:00.02 

Memory Required 2896 bytes 

 

Notes 

Resources Additional Memory Required 

for Residual Plots 
0 bytes 

 
 
[DataSet0]  
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Variables Entered/Removed
a
 

Model Variables Entered Variables 

Removed 

Method 

1 X2, X1
b
 . Enter 

 

a. Dependent Variable: Y 

b. All requested variables entered. 

 

 

Model Summary 

Model R R Square Adjusted R 

Square 

Std. Error of the 

Estimate 

1 .781
a
 .610 .594 1.129 

 

a. Predictors: (Constant), X2, X1 

 

ANOVA
a
 

Model Sum of Squares df Mean Square F Sig. 

1 

Regression 93.755 2 46.877 36.803 .000
b
 

Residual 59.865 47 1.274   

Total 153.620 49    

 

a. Dependent Variable: Y 

b. Predictors: (Constant), X2, X1 

 

 

Coefficients
a
 

Model Unstandardized Coefficients Standardized 

Coefficients 

t Sig. 

B Std. Error Beta 

1 

(Constant) 7.236 1.395  5.188 .000 

X1 .817 .103 .728 7.921 .000 

X2 -.101 .046 -.201 -2.192 .033 

 

a. Dependent Variable: Y 
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No. 
X1 

Jumlah X1 
X2 

Jumlah X2 
Y 

Jumlah Y 
1 2 3 1 2 3 1 2 3 4 

1 4 4 4 12 4 4 4 12 5 4 4 4 17 

2 4 4 5 13 4 3 3 10 5 5 5 5 20 

3 4 4 3 11 4 5 4 13 3 3 3 3 12 

4 4 4 3 11 4 3 4 11 5 3 3 3 14 

5 5 5 4 14 3 3 5 11 5 3 4 4 16 

6 4 4 4 12 4 4 4 12 4 4 4 4 16 

7 4 5 4 13 4 4 2 10 4 4 4 4 16 

8 3 4 3 10 5 5 3 13 5 3 3 3 14 

9 4 4 4 12 5 3 5 13 3 4 4 4 15 

10 3 3 4 10 5 5 4 14 4 4 4 4 16 

11 5 5 4 14 5 4 5 14 4 4 4 4 16 

12 4 4 4 12 4 5 4 13 5 4 4 4 17 

13 3 4 4 11 2 3 3 8 4 4 3 4 15 

14 3 3 3 9 4 5 5 14 5 4 3 3 15 

15 4 4 3 11 3 4 3 10 4 3 4 3 14 

16 3 3 4 10 4 3 4 11 3 4 4 4 15 

17 5 5 5 15 3 4 3 10 4 5 5 5 19 

18 4 4 4 12 4 4 3 11 5 4 4 4 17 

19 3 3 3 9 4 5 4 13 3 3 3 3 12 

20 3 3 3 9 5 4 4 13 5 3 3 3 14 

21 4 4 4 12 2 3 3 8 3 4 4 4 15 

22 4 4 5 13 5 4 4 13 3 4 4 5 16 

23 4 4 4 12 4 5 4 13 5 4 4 4 17 

24 3 5 3 11 4 4 3 11 3 3 5 3 14 

25 3 3 5 11 4 4 5 13 4 3 3 5 15 

26 5 4 5 14 4 4 5 13 5 5 4 5 19 

27 4 4 4 12 3 4 2 9 4 4 4 4 16 

28 4 4 3 11 4 4 3 11 3 4 4 3 14 

29 3 3 3 9 4 3 3 10 4 3 3 3 13 

30 5 4 5 14 4 4 5 13 2 5 4 5 16 

31 4 4 3 11 5 5 3 13 4 4 4 3 15 

32 4 5 5 14 4 3 4 11 2 4 5 5 16 

33 4 4 4 12 3 3 3 9 4 4 4 4 16 

34 3 3 3 9 4 5 3 12 4 3 3 3 13 

35 4 4 4 12 5 3 5 13 4 4 4 4 16 

36 4 4 5 13 4 5 4 13 4 4 4 5 17 

37 5 4 4 13 5 5 5 15 4 5 4 4 17 

38 4 4 4 12 4 5 4 13 5 4 4 4 17 

39 4 4 4 12 4 4 2 10 3 4 4 4 15 

40 4 4 4 12 4 3 4 11 5 4 4 4 17 

41 4 5 5 14 5 4 5 14 3 4 5 5 17 

42 4 4 4 12 4 3 4 11 5 4 4 4 17 
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43 4 4 5 13 3 2 2 7 3 4 4 5 16 

44 3 3 4 10 3 4 3 10 4 3 3 4 14 

45 5 4 4 13 4 4 4 12 4 5 4 4 17 

46 4 3 3 10 5 5 4 14 3 4 3 3 13 

47 5 5 5 15 4 4 3 11 5 5 5 5 20 

48 4 4 4 12 4 4 2 10 5 4 4 4 17 

49 4 3 4 11 5 4 4 13 5 4 3 4 16 

50 5 3 3 11 4 4 4 12 5 5 3 3 16 
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