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BAB V 

KESIMPULAN DAN SARAN 

5.1. Kesimpulan  

Berdasarkan hasil penelitian yang telah dilakukan, maka dapat ditarik 

kesimpulan tentang pengaruh store atmosphere terhadap minat beli Konsumen 

pada kedai giyong mataram sebagai berikut: 

1. Berdasarkan hasil uji t variable instore (X1) mempunyai pengaruh secara 

signifikan terhadap minat beli konsumen pada Kedai Giyong Kekalik 

Mataram dilihat dari t hitung sebesar 4.744, T tabel sebesar 1.97769 

dengan  nilai signifikansi 0.000 yang berarti nilai T hitung > T tabel dan  

probabilitas kesalahan lebih kecil dari 0,05 persen, maka secara parsial 

variable instore berpengaruh signifikan terhadap minat beli konsumen (Y). 

2. Berdasarkan hasil uji t variable outstore (X2) tidak mempunyai pengaruh 

secara signifikan terhadap minat beli konsumen pada Kedai Giyong 

Kekalik Mataram dilihat dari t hitung sebesar 1.880, T tabel sebesar 

1.97769 dengan  nilai signifikansi 0,062 yang berarti nilai T hitung < T 

tabel  dan  probabilitas kesalahan lebih besar dari 0.05 persen, maka secara 

parsial variable outstore tidak  berpengaruh signifikan terhadap minat beli 

konsumen (Y). 

1. Berdasarkan Koefisien determinasi R2 bahwa variable instore dan 

outstore berpengaruh terhadap minat beli konsumen pada Kedai Giyong 

Kekalik Mataram. Dilihat dari hasil analisa determinasi koefisien R2 

sebesar 30,8%, sedangkan sisanya sebesar 69,2% dipengaruhi oleh 
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variabel lain yang tidak masuk dalam penelitian ini, misalnya penetapan 

harga, pengaruh pembelian, pelayanan, dan sebagainya.  

5.2. Saran–saran 

Untuk dapat dipakai sebagai bahan pertimbangan dan masukan bagi Kedai 

Giyong dan sebagai referensi peneliti selanjutnya, maka penulis mengajukan saran 

yaitu: 

2. Bagi Kedai Giyong hendaknya mempertahankan variable store 

atmosphere yang sudah ada dan dinilai baik olek konsumen diantaranya 

adalah variable instore. Serta memperhatikan kembali variabel yang 

selama ini masih dianggap kurang oleh konsumen yaitu variable outstore. 

3. Bagi peneliti selanjutnya untuk pemilihan populasi dan sampel dapat 

dilakukan pada seluruh konsumen yang berkunjung ke Kedai Giyong baik 

konsumen yang hanya berkunjung untuk santai ataupun yang melakukan 

pembelian. Dengan demikian permasalahan yang diteliti tidak hanya 

tentang minat beli konsumen tetapi tentang pembelian dan kunjungan 

secara berulang-ulang bisa diteliti. Adapun untuk peneliti selanjutnya 

dapat ditambahkan variabel lain yang mungkin dapat mempengaruhi 

pembelian ulang, misalnya penetapan harga, pengaruh pembelian, 

pelayanan, dan sebagainya.  
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LAMPIRAN  

PROGRAM S1 ADMINISTRASI BISNIS 

FAKULTAS ILMU SOSIAL DAN POLITIK 

  No. Kuesioner : ________ 

  Mataram,    10 Maret 2019 

PENGANTAR 

Perihal  : Permohonan Pengisian Berkas Angket 

Kepada Yth.  : Sdr/Sdri Responden 

     Di Tempat 

 

Dengan hormat, 

 Dalam rangka penulisan skripsi yang berjudul “Pengaruh Store 

Atmosphere Terhadap Minat Beli Konsumen” dengan lokasi penelitian Di 

Kedai Giyong Mataram. Sehubungan dengan hal itu, maka saya mohon kesediaan 

Sdr/Sdri untuk mengisi daftar pernyataan tersebut, yang semata – mata 

dimaksudkan hanya untuk tujuan ilmu pengetahuan dan tidak ada maksud lain. 

Adapun untuk mengisi daftar pernyataan maupun identitas responden, dimohon 

Sdr/Sdri mengisi dengan keadaan yang sebenarnya. Atas bantuan Sdr/Sdri 

diucapkan Terimakasih. 

Hormat Saya, 

 

Sopian Rejeki 

 



 

 
 

KUESIONER PROFIL RESPONDEN 

 

Petunjuk Pengisian 

Pilihlah salah satu jawaban yang sesuai dengan memberikan tanda (X) pada 

tempat yang telah disediakan.  

A. IDENTITAS RESPONDEN  

1) Nama  : 

2) Jenis Kelamin  :  a. Wanita 

b. Pria 

3) Usia   :   

4) Pendidikan :  

5) Pekerjaan  :  

B. Pilihlah jawaban yang sesuai dengan pendapat anda dengan 

memberikan tanda silang (X) pada kolom yang tersedia. 

Keterangan : 

SS : Sangat Setuju 

S : Setuju 

CS : Cukup Setuju 

TS : Tidak Setuju 

STS : Sangat Tidak setuju 

 

  



 

 
 

A. STORE ATMOSPHERE (OUTSTORE DAN INSTORE) 

N0 PERNYATAAN SS S KS TS STS 

INSTORE 

1 Lantai Kedai Giyong sangatlah bersih 

dan nyaman untuk dikunjungi 

     

2 Warna dan pencahayaan di Kedai 

Giyong cukup menarik dan terang 

sehingga menarik di lihat 

     

3 Dengan menjaga kebersihan di Kedai 

Giyong memberikan aroma yang 

harum dan nyaman di tambah dengan 

adanya musik yang membuat nyaman 

untuk berkunjung 

     

4 Sistem penataan meja di Kedai Giyong 

sangat rapi 

     

5 Tekstur tembok Kedai Giyong 

sangatlah bagus 

     

6 Suhu udara di Kedai Giyong membuat 

saya nyaman 

     

7 Lebar jalan masuk Kedai Giyong 

Sangat Pas untuk berjalan masuk 

kedalam 

     

8 Kedai Giyong mempunyai area ruang 

dalam (Instore) cukup besar 

     

9 Karyawan-karyawan di Kedai Giyong 

sangat ramah 

     

10 Makanan dan minuman di Kedai 

Giyong harganya terjangkau  

     

11 Kasir di Kedai Giyong sangat ramah      

12 Kedai Giyong selalu menggunakan      



 

 
 

teknologi yang modern  

13 Terdapat kesesuain antara pengaturan 

Outstore dan instore di Kedai Giyong 

sehingga memberikan kemudahan dan 

kenyamanan saya dalam berbelanja 

     

 

NO PERNYATAAN SS S KS TS STS 

OUTSTORE 

1 Papan Nama Kedai Giyong terlihat 

jelas 

     

2 Pintu masuk Kedai Giyong luas 

sehingga memudahkan akses masuk 

ke dalam toko tersebut 

     

3 Kedai Giyong memiliki fasilitas parkir 

yang luas 

     

4 Simbol dari Kedai Giyong unik dan 

menarik sehingga konsumen senang 

melihat dan ingin berbelanja di Kedai 

Giyong 

     

5 Barang-barang di Kedai Giyong 

Sangatlah menarik dan unik 

     

6 Ukuran gedung di kedai giyong 

sangatlah pas dan jelas terlihat berada 

di pinggir jalan raya. 

     

7 Bentuk dan ukuran gedung cukup unik 

dan sederhana serta di tambah fasilitas 

yang unik dan menarik. 

     

8 Kedai Giyong terletak di pinggir jalan 

raya yang cukup ramai. 

     

 



 

 
 

NO PERNYATAAN SS S KS TS STS 

1 Dengan dekorasi indah dan rasa 

makan yang enak membuat konsumen 

tertarik dalam membeli makanan dan 

minuman di kedai giyong 

     

2 Karyawan di Kedai Giyong Selalu 

memperhatikan kebutuhan pelanggan 

sehingga membuat konsumen nyaman 

dalam membeli 

     

3 Seiring berkembang informasi dalam 

memberikan informasi tentang Kedai 

Giyong membuat konsumen tertaring 

ingin berkunjung di Kedai Giyong 
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1. UJI FREQUENSI 

 

Notes 

Output Created 05-SEP-2019 13:56:40 

Comments  

Input 

Data 

D:\System Volume 

Information\SOPIAN RIZKI 

REVISI SUKSES\hasil olah 

data spss\TABULASI SPSS.sav 

Active Dataset DataSet1 

Filter <none> 

Weight <none> 

Split File <none> 

N of Rows in Working Data File 138 

Missing Value Handling 

Definition of Missing 
User-defined missing values 

are treated as missing. 

Cases Used 
Statistics are based on all 

cases with valid data. 

Syntax 

FREQUENCIES 

VARIABLES=X1.1 X1.2 X1.3 

X1.4 X1.5 X1.6 X1.7 X1.8 X1.9 

X1.10 X1.11 X1.12 X1.13 X2.1 

X2.2 X2.3 X2.4 X2.5 X2.6 X2.7 

X2.8 Y1 Y2 Y3 

  /ORDER=ANALYSIS. 

Resources Processor Time 00:00:00.05 

 



 

 
 

 

Frequency Table 

         FREQUENSI VARIABEL INSTORE ( X1 ) 

 

X1.1 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

3 35 25.4 25.4 25.4 

4 79 57.2 57.2 82.6 

5 24 17.4 17.4 100.0 

Total 138 100.0 100.0  

 

X1.2 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

3 27 19.6 19.6 19.6 

4 89 64.5 64.5 84.1 

5 22 15.9 15.9 100.0 

Total 138 100.0 100.0  

 

X1.3 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 3 35 25.4 25.4 25.4 



 

 
 

4 68 49.3 49.3 74.6 

5 35 25.4 25.4 100.0 

Total 138 100.0 100.0  

 

X1.4 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

2 5 3.6 3.6 3.6 

3 40 29.0 29.0 32.6 

4 59 42.8 42.8 75.4 

5 34 24.6 24.6 100.0 

Total 138 100.0 100.0  

 

X1.5 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

3 35 25.4 25.4 25.4 

4 79 57.2 57.2 82.6 

5 24 17.4 17.4 100.0 

Total 138 100.0 100.0  

 

X1.6 



 

 
 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

3 27 19.6 19.6 19.6 

4 89 64.5 64.5 84.1 

5 22 15.9 15.9 100.0 

Total 138 100.0 100.0  

 

X1.7 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

3 35 25.4 25.4 25.4 

4 68 49.3 49.3 74.6 

5 35 25.4 25.4 100.0 

Total 138 100.0 100.0  

 

X1.8 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

2 5 3.6 3.6 3.6 

3 40 29.0 29.0 32.6 

4 59 42.8 42.8 75.4 

5 34 24.6 24.6 100.0 

Total 138 100.0 100.0  

 



 

 
 

X1.9 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

3 35 25.4 25.4 25.4 

4 79 57.2 57.2 82.6 

5 24 17.4 17.4 100.0 

Total 138 100.0 100.0  

 

X1.10 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

3 27 19.6 19.6 19.6 

4 89 64.5 64.5 84.1 

5 22 15.9 15.9 100.0 

Total 138 100.0 100.0  

 

 

 

X1.11 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

3 35 25.4 25.4 25.4 

4 68 49.3 49.3 74.6 



 

 
 

5 35 25.4 25.4 100.0 

Total 138 100.0 100.0  

 

X1.12 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

2 5 3.6 3.6 3.6 

3 40 29.0 29.0 32.6 

4 59 42.8 42.8 75.4 

5 34 24.6 24.6 100.0 

Total 138 100.0 100.0  

 

X1.13 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

3 35 25.4 25.4 25.4 

4 79 57.2 57.2 82.6 

5 24 17.4 17.4 100.0 

Total 138 100.0 100.0  

 

     FREQUENSI VARIABEL OUTSTORE ( X2 ) 

X2.1 



 

 
 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

3 18 13.0 13.0 13.0 

4 87 63.0 63.0 76.1 

5 33 23.9 23.9 100.0 

Total 138 100.0 100.0  

 

X2.2 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

3 28 20.3 20.3 20.3 

4 84 60.9 60.9 81.2 

5 26 18.8 18.8 100.0 

Total 138 100.0 100.0  

 

X2.3 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

3 38 27.5 27.5 27.5 

4 68 49.3 49.3 76.8 

5 32 23.2 23.2 100.0 

Total 138 100.0 100.0  

 

X2.4 



 

 
 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

3 8 5.8 5.8 5.8 

4 78 56.5 56.5 62.3 

5 52 37.7 37.7 100.0 

Total 138 100.0 100.0  

 

X2.5 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

3 18 13.0 13.0 13.0 

4 87 63.0 63.0 76.1 

5 33 23.9 23.9 100.0 

Total 138 100.0 100.0  

 

X2.6 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

3 28 20.3 20.3 20.3 

4 84 60.9 60.9 81.2 

5 26 18.8 18.8 100.0 

Total 138 100.0 100.0  

 

X2.7 



 

 
 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

3 38 27.5 27.5 27.5 

4 68 49.3 49.3 76.8 

5 32 23.2 23.2 100.0 

Total 138 100.0 100.0  

 

X2.8 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

3 8 5.8 5.8 5.8 

4 78 56.5 56.5 62.3 

5 52 37.7 37.7 100.0 

Total 138 100.0 100.0  

 

    FREQUENSI VARIABEL MINAT BELI KONSUMEN ( Y ) 

Y1 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

2 6 4.3 4.3 4.3 

3 32 23.2 23.2 27.5 

4 52 37.7 37.7 65.2 

5 48 34.8 34.8 100.0 



 

 
 

Total 138 100.0 100.0  

 

Y2 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

3 38 27.5 27.5 27.5 

4 79 57.2 57.2 84.8 

5 21 15.2 15.2 100.0 

Total 138 100.0 100.0  

 

Y3 

 Frequency Percent Valid Percent Cumulative 

Percent 

Valid 

3 35 25.4 25.4 25.4 

4 90 65.2 65.2 90.6 

5 13 9.4 9.4 100.0 

Total 138 100.0 100.0  
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2.  UJI VALIDITAS 

Notes 

Output Created 05-SEP-2019 14:02:51 

Comments  



 

 
 

Input 

Data 

D:\System Volume 

Information\SOPIAN RIZKI 

REVISI SUKSES\hasil olah 

data spss\TABULASI 

SPSS.sav 

Active Dataset DataSet1 

Filter <none> 

Weight <none> 

Split File <none> 

N of Rows in Working Data 

File 
138 

Missing Value Handling 

Definition of Missing 
User-defined missing values 

are treated as missing. 

Cases Used 

Statistics for each pair of 

variables are based on all 

the cases with valid data for 

that pair. 

Syntax 

CORRELATIONS 

  /VARIABLES=X1.1 X1.2 

X1.3 X1.4 X1.5 X1.6 X1.7 

X1.8 X1.9 X1.10 X1.11 

X1.12 X1.13 instore 

  /PRINT=TWOTAIL NOSIG 

  /MISSING=PAIRWISE. 

Resources 

Processor Time 00:00:00.09 

Elapsed Time 00:00:01.33 

 

HASIL UJI VALIDITAS INSTORE ( X1 ) 



 

 
 

Correlations 

 X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 

X1.1 

Pearson Correlation 1 .574
**
 .392

**
 .229

**
 1.000

**
 .574

**
 

Sig. (2-tailed)  .000 .000 .007 .000 .000 

N 138 138 138 138 138 138 

X1.2 

Pearson Correlation .574
**
 1 .308

**
 -.113 .574

**
 1.000

**
 

Sig. (2-tailed) .000  .000 .187 .000 .000 

N 138 138 138 138 138 138 

X1.3 

Pearson Correlation .392
**
 .308

**
 1 .249

**
 .392

**
 .308

**
 

Sig. (2-tailed) .000 .000  .003 .000 .000 

N 138 138 138 138 138 138 

X1.4 

Pearson Correlation .229
**
 -.113 .249

**
 1 .229

**
 -.113 

Sig. (2-tailed) .007 .187 .003  .007 .187 

N 138 138 138 138 138 138 

X1.5 

Pearson Correlation 1.000
**
 .574

**
 .392

**
 .229

**
 1 .574

**
 

Sig. (2-tailed) .000 .000 .000 .007  .000 

N 138 138 138 138 138 138 

X1.6 

Pearson Correlation .574
**
 1.000

**
 .308

**
 -.113 .574

**
 1 

Sig. (2-tailed) .000 .000 .000 .187 .000  

N 138 138 138 138 138 138 

X1.7 

Pearson Correlation .392
**
 .308

**
 1.000

**
 .249

**
 .392

**
 .308

**
 

Sig. (2-tailed) .000 .000 .000 .003 .000 .000 

N 138 138 138 138 138 138 

X1.8 Pearson Correlation .229
**
 -.113 .249

**
 1.000

**
 .229

**
 -.113 



 

 
 

Sig. (2-tailed) .007 .187 .003 .000 .007 .187 

N 138 138 138 138 138 138 

X1.9 

Pearson Correlation 1.000
**
 .574

**
 .392

**
 .229

**
 1.000

**
 .574

**
 

Sig. (2-tailed) .000 .000 .000 .007 .000 .000 

N 138 138 138 138 138 138 

X1.10 

Pearson Correlation .574
**
 1.000

**
 .308

**
 -.113 .574

**
 1.000

**
 

Sig. (2-tailed) .000 .000 .000 .187 .000 .000 

N 138 138 138 138 138 138 

X1.11 

Pearson Correlation .392
**
 .308

**
 1.000

**
 .249

**
 .392

**
 .308

**
 

Sig. (2-tailed) .000 .000 .000 .003 .000 .000 

N 138 138 138 138 138 138 

X1.12 

Pearson Correlation .229
**
 -.113 .249

**
 1.000

**
 .229

**
 -.113 

Sig. (2-tailed) .007 .187 .003 .000 .007 .187 

N 138 138 138 138 138 138 

 

Correlations 

 X1.7 X1.8 X1.9 X1.10 X1.11 X1.12 

X1.1 

Pearson Correlation .392 .229
**
 1.000

**
 .574

**
 .392

**
 .229

**
 

Sig. (2-tailed) .000 .007 .000 .000 .000 .007 

N 138 138 138 138 138 138 

X1.2 

Pearson Correlation .308
**
 -.113 .574

**
 1.000 .308

**
 -.113

**
 

Sig. (2-tailed) .000 .187 .000 .000 .000 .187 

N 138 138 138 138 138 138 

X1.3 Pearson Correlation 1.000
**
 .249

**
 .392 .308

**
 1.000

**
 .249

**
 



 

 
 

Sig. (2-tailed) .000 .003 .000 .000 .000 .003 

N 138 138 138 138 138 138 

X1.4 

Pearson Correlation .249
**
 1.000 .229

**
 -.113 .249

**
 1.000 

Sig. (2-tailed) .003 .000 .007 .187 .003 .000 

N 138 138 138 138 138 138 

X1.5 

Pearson Correlation .392
**
 .229

**
 1.000

**
 .574

**
 .392 .229

**
 

Sig. (2-tailed) .000 .007 .000 .000 .000 .007 

N 138 138 138 138 138 138 

X1.6 

Pearson Correlation .308
**
 -.113

**
 .574

**
 1.000 .308

**
 -.113 

Sig. (2-tailed) .000 .187 .000 .000 .000 .187 

N 138 138 138 138 138 138 

X1.7 

Pearson Correlation 1
**
 .249

**
 .392

**
 .308

**
 1.000

**
 .249

**
 

Sig. (2-tailed)  .003 .000 .000 .000 .003 

N 138 138 138 138 138 138 

X1.8 

Pearson Correlation .249
**
 1 .229

**
 -.113

**
 .249

**
 1.000 

Sig. (2-tailed) .003  .007 .187 .003 .000 

N 138 138 138 138 138 138 

X1.9 

Pearson Correlation .392
**
 .229

**
 1

**
 .574

**
 .392

**
 .229

**
 

Sig. (2-tailed) .000 .007  .000 .000 .007 

N 138 138 138 138 138 138 

X1.10 

Pearson Correlation .308
**
 -.113

**
 .574

**
 1 .308

**
 -.113

**
 

Sig. (2-tailed) .000 .187 .000  .000 .187 

N 138 138 138 138 138 138 

X1.11 Pearson Correlation 1.000
**
 .249

**
 .392

**
 .308

**
 1

**
 .249

**
 



 

 
 

Sig. (2-tailed) .000 .003 .000 .000  .003 

N 138 138 138 138 138 138 

X1.12 

Pearson Correlation .249
**
 1.000 .229

**
 -.113

**
 .249

**
 1 

Sig. (2-tailed) .003 .000 .007 .187 .003  

N 138 138 138 138 138 138 

 

Correlations 

 X1.13 instore 

X1.1 

Pearson Correlation 1.000 .825
**
 

Sig. (2-tailed) .000 .000 

N 138 138 

X1.2 

Pearson Correlation .574
**
 .601 

Sig. (2-tailed) .000 .000 

N 138 138 

X1.3 

Pearson Correlation .392
**
 .709

**
 

Sig. (2-tailed) .000 .000 

N 138 138 

X1.4 

Pearson Correlation .229
**
 .555 

Sig. (2-tailed) .007 .000 

N 138 138 

X1.5 

Pearson Correlation 1.000
**
 .825

**
 

Sig. (2-tailed) .000 .000 

N 138 138 

X1.6 Pearson Correlation .574
**
 .601

**
 



 

 
 

Sig. (2-tailed) .000 .000 

N 138 138 

X1.7 

Pearson Correlation .392
**
 .709

**
 

Sig. (2-tailed) .000 .000 

N 138 138 

X1.8 

Pearson Correlation .229
**
 .555 

Sig. (2-tailed) .007 .000 

N 138 138 

X1.9 

Pearson Correlation 1.000
**
 .825

**
 

Sig. (2-tailed) .000 .000 

N 138 138 

X1.10 

Pearson Correlation .574
**
 .601

**
 

Sig. (2-tailed) .000 .000 

N 138 138 

X1.11 

Pearson Correlation .392
**
 .709

**
 

Sig. (2-tailed) .000 .000 

N 138 138 

X1.12 

Pearson Correlation .229
**
 .555 

Sig. (2-tailed) .007 .000 

N 138 138 

 

Correlations 

 X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 

X1.13 Pearson Correlation 1.000 .574
**
 .392

**
 .229

**
 1.000

**
 .574

**
 



 

 
 

Sig. (2-tailed) .000 .000 .000 .007 .000 .000 

N 138 138 138 138 138 138 

instore 

Pearson Correlation .825
**
 .601 .709

**
 .555 .825

**
 .601

**
 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 

N 138 138 138 138 138 138 

 

Correlations 

 X1.7 X1.8 X1.9 X1.10 X1.11 X1.12 

X1.13 

Pearson Correlation .392 .229
**
 1.000

**
 .574

**
 .392

**
 .229

**
 

Sig. (2-tailed) .000 .007 .000 .000 .000 .007 

N 138 138 138 138 138 138 

instore 

Pearson Correlation .709
**
 .555 .825

**
 .601 .709

**
 .555

**
 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 

N 138 138 138 138 138 138 

 

Correlations 

 X1.13 instore 

X1.13 

Pearson Correlation 1 .825
**
 

Sig. (2-tailed)  .000 

N 138 138 

Instore 

Pearson Correlation .825
**
 1 

Sig. (2-tailed) .000  

N 138 138 

 



 

 
 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

Correlations 

Notes 

Output Created 05-SEP-2019 14:03:50 

Comments  

Input 

Data 

D:\System Volume 

Information\SOPIAN RIZKI 

REVISI SUKSES\hasil olah 

data spss\TABULASI 

SPSS.sav 

Active Dataset DataSet1 

Filter <none> 

Weight <none> 

Split File <none> 

N of Rows in Working Data 

File 
138 

Missing Value Handling 

Definition of Missing 
User-defined missing values 

are treated as missing. 

Cases Used 

Statistics for each pair of 

variables are based on all 

the cases with valid data for 

that pair. 



 

 
 

Syntax 

CORRELATIONS 

  /VARIABLES=X2.1 X2.2 

X2.3 X2.4 X2.5 X2.6 X2.7 

X2.8 outstore 

  /PRINT=TWOTAIL NOSIG 

  /MISSING=PAIRWISE. 

Resources 

Processor Time 00:00:00.03 

Elapsed Time 00:00:00.05 

 

 

 

HASIL UJI VALIDITAS OUTSTORE ( X2 ) 

 

Correlations 

 X2.1 X2.2 X2.3 X2.4 X2.5 X2.6 

X2.1 

Pearson Correlation 1 .353
**
 .335

**
 .026 1.000

**
 .353

**
 

Sig. (2-tailed)  .000 .000 .766 .000 .000 

N 138 138 138 138 138 138 

X2.2 

Pearson Correlation .353
**
 1 .373

**
 .294

**
 .353

**
 1.000

**
 

Sig. (2-tailed) .000  .000 .000 .000 .000 

N 138 138 138 138 138 138 

X2.3 

Pearson Correlation .335
**
 .373

**
 1 .104 .335

**
 .373

**
 

Sig. (2-tailed) .000 .000  .223 .000 .000 

N 138 138 138 138 138 138 



 

 
 

X2.4 

Pearson Correlation .026 .294
**
 .104 1 .026 .294

**
 

Sig. (2-tailed) .766 .000 .223  .766 .000 

N 138 138 138 138 138 138 

X2.5 

Pearson Correlation 1.000
**
 .353

**
 .335

**
 .026 1 .353

**
 

Sig. (2-tailed) .000 .000 .000 .766  .000 

N 138 138 138 138 138 138 

X2.6 

Pearson Correlation .353
**
 1.000

**
 .373

**
 .294

**
 .353

**
 1 

Sig. (2-tailed) .000 .000 .000 .000 .000  

N 138 138 138 138 138 138 

X2.7 

Pearson Correlation .335
**
 .373

**
 1.000

**
 .104 .335

**
 .373

**
 

Sig. (2-tailed) .000 .000 .000 .223 .000 .000 

N 138 138 138 138 138 138 

X2.8 

Pearson Correlation .026 .294
**
 .104 1.000

**
 .026 .294

**
 

Sig. (2-tailed) .766 .000 .223 .000 .766 .000 

N 138 138 138 138 138 138 

outstore 

Pearson Correlation .642
**
 .762

**
 .722

**
 .510

**
 .642

**
 .762

**
 

Sig. (2-tailed) .000 .000 .000 .000 .000 .000 

N 138 138 138 138 138 138 

 

Correlations 

 X2.7 X2.8 outstore 

X2.1 

Pearson Correlation .335 .026
**
 .642

**
 

Sig. (2-tailed) .000 .766 .000 

N 138 138 138 



 

 
 

X2.2 

Pearson Correlation .373
**
 .294 .762

**
 

Sig. (2-tailed) .000 .000 .000 

N 138 138 138 

X2.3 

Pearson Correlation 1.000
**
 .104

**
 .722 

Sig. (2-tailed) .000 .223 .000 

N 138 138 138 

X2.4 

Pearson Correlation .104 1.000
**
 .510 

Sig. (2-tailed) .223 .000 .000 

N 138 138 138 

X2.5 

Pearson Correlation .335
**
 .026

**
 .642

**
 

Sig. (2-tailed) .000 .766 .000 

N 138 138 138 

X2.6 

Pearson Correlation .373
**
 .294

**
 .762

**
 

Sig. (2-tailed) .000 .000 .000 

N 138 138 138 

X2.7 

Pearson Correlation 1
**
 .104

**
 .722

**
 

Sig. (2-tailed)  .223 .000 

N 138 138 138 

X2.8 

Pearson Correlation .104 1
**
 .510 

Sig. (2-tailed) .223  .000 

N 138 138 138 

outstore 

Pearson Correlation .722
**
 .510

**
 1

**
 

Sig. (2-tailed) .000 .000  

N 138 138 138 

 



 

 
 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

Correlations 

Notes 

Output Created 05-SEP-2019 14:04:19 

Comments  

Input 

Data 

D:\System Volume 

Information\SOPIAN RIZKI 

REVISI SUKSES\hasil olah 

data spss\TABULASI 

SPSS.sav 

Active Dataset DataSet1 

Filter <none> 

Weight <none> 

Split File <none> 

N of Rows in Working Data 

File 
138 

Missing Value Handling 

Definition of Missing 
User-defined missing values 

are treated as missing. 

Cases Used 

Statistics for each pair of 

variables are based on all 

the cases with valid data for 

that pair. 

Syntax 

CORRELATIONS 

  /VARIABLES=Y1 Y2 Y3 

minatbeli 

  /PRINT=TWOTAIL NOSIG 

  /MISSING=PAIRWISE. 



 

 
 

Resources 

Processor Time 00:00:00.08 

Elapsed Time 00:00:00.55 

 

HASIL UJI VALIDITAS MINAT BELI KONSUMEN ( Y ) 

 

Correlations 

 Y1 Y2 Y3 minatbeli 

Y1 

Pearson Correlation 1 .032 -.285
**
 .600

**
 

Sig. (2-tailed)  .706 .001 .000 

N 138 138 138 138 

Y2 

Pearson Correlation .032 1 .304
**
 .696

**
 

Sig. (2-tailed) .706  .000 .000 

N 138 138 138 138 

Y3 

Pearson Correlation -.285
**
 .304

**
 1 .426

**
 

Sig. (2-tailed) .001 .000  .000 

N 138 138 138 138 

minatbeli 

Pearson Correlation .600
**
 .696

**
 .426

**
 1 

Sig. (2-tailed) .000 .000 .000  

N 138 138 138 138 

 

**. Correlation is significant at the 0.01 level (2-tailed). 

 

 

 



 

 
 

LAMPIRAN HASIL OLAH SPSS 20 

4. UJI T, F, DAN KOEFISIEN DETERMINASI (R2) 

 

Notes 

Output Created 05-SEP-2019 14:09:42 

Comments  

Input 

Data 

D:\System Volume 

Information\SOPIAN RIZKI 

REVISI SUKSES\hasil olah 

data spss\TABULASI SPSS.sav 

Active Dataset DataSet1 

Filter <none> 

Weight <none> 

Split File <none> 

N of Rows in Working Data File 138 

Missing Value Handling 

Definition of Missing 
User-defined missing values 

are treated as missing. 

Cases Used 

Statistics are based on cases 

with no missing values for any 

variable used. 

 

Notes 



 

 
 

Syntax 

REGRESSION 

  /MISSING LISTWISE 

  /STATISTICS COEFF OUTS 

R ANOVA 

  /CRITERIA=PIN(.05) 

POUT(.10) 

  /NOORIGIN 

  /DEPENDENT minatbeli 

  /METHOD=ENTER instore 

outstore. 

Resources 

Processor Time 00:00:00.06 

Elapsed Time 00:00:00.59 

Memory Required 3856 bytes 

Additional Memory Required for 

Residual Plots 
0 bytes 

 

Variables Entered/Removed
a
 

Model Variables Entered Variables 

Removed 

Method 

1 outstore, instore
b
 . Enter 

 

a. Dependent Variable: minatbeli 

b. All requested variables entered. 

 

 

 



 

 
 

HASIL SPSS KOEFISIEN DETERMINASI R2 

Model Summary 

Model R R Square Adjusted R 

Square 

Std. Error of the 

Estimate 

1 .564
a
 .318 .308 1.011 

 

a. Predictors: (Constant), outstore, instore 

 

 

HASIL SPSS UJI F 

ANOVA
a
 

Model Sum of Squares df Mean Square F Sig. 

1 

Regression 64.270 2 32.135 31.470 .000
b
 

Residual 137.853 135 1.021   

Total 202.123 137    

 

a. Dependent Variable: minatbeli 

b. Predictors: (Constant), outstore, instore 

 

 

 

 

 



 

 
 

      HASIL SPSS UJI T 

Coefficients
a
 

Model Unstandardized Coefficients Standardized 

Coefficients 

t Sig. 

B Std. Error Beta 

1 

(Constant) 5.233 .882  5.932 .000 

instore .087 .018 .437 4.744 .000 

outstore .063 .033 .173 1.880 .062 

 

a. Dependent Variable: minatbeli 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 
 

GAMBARAN 

 IN STORE 

 

 



 

 
 

 

 

 

 



 

 
 

GAMBARAN  

OUT STORE 

 

 

 



 

 
 



 

 
 



 

 
 



 

 
 



 

 
 



 

 
 



 

 
 

 


