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BAB V 

PENUTUP 

5.1 Kesimpulan 

Berdasarkan hasil analisis regresi yang diperoleh dalam penelitian 

ini, maka dapat disimpulkan sebagai berikut. 

1. Secara Parsial Variabel Keandalan/Reliability (X1) tidak berpengaruh 

signifikan terhadap kepuasan konsumen. Vaiabel Daya 

Tanggap/Responsiveness (X2) tidak berpengaruh signifikan terhadap 

kepuasan konsumen. Variabel Jaminan/Assurance (X3) berpengaruh 

signifikan terhadap kepuasan konsumen.Variabel Empati/Empathy (X4) 

tidak berpengaruh signifikan terhadap kepuasan konsumen. Dan variabel 

Bukti Fisik/Tangible (X5) berpengaruh signifikan terhadap kepuasan 

konsumen. Artinya kualitas pelayanan lebih dominan tidak berpengaruh 

terhadap kepuasan konsumen. 

2. Secara Simultan semua variabel independen kualitas pelayanan yaitu  

Keandalan/Reliability (X1), Daya Tanggap/Responsiveness (X2), 

Jaminan/Assurance (X3), Empati/Empathy (X4), Dan Bukti 

Fisik/Tangible (X5) berpengaruh positif dan signifikan  terhadap variabel 

terikat yaitu kepuasan konsumen. Artinya kualitas pelayanan secara 

serentak berpengaruh terhadap kepuasan konsumen. 

3. Berdasarkan hasil pengujian hipotesis diketahui bahwa buki 

fisik/tangible (X5) merupakan variabel yang paling dominan yang 

mempengaruhi kepuasan konsumen. Hal ini dibuktikan dengan besarnya 
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koefisien korelasi bukti fisik (X5) sebesar 0,661, yang merupakan nilai 

koefisien korelasi terbesar yang paling signifikan dibandingkan dengan 

variabel lainnya. 

5.2 Saran 

1. Bagi Toko Cakra Tunggal 

Saran yang dapat diberikan untuk pelayanan Toko Cakra Tunggal 

kemasa depan sebaiknya perlu meningkatkan variabel 

keandala/reliability, daya tanggap/responsiveness,  empati/empathy, dan 

mempertahankan variable jaminan/assuarnce dan bukti fisik/tangible. 

2. Peneliti Selanjutnya 

Saran yang dapat diberikan pada peneliti selanjutnya yaitu 

diharapkan mampu menggali dan mengkaji atau melakukan tindak lanjut 

lebih dalam lagi. 
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Lampiran 1. Kuesioner Penelitian 

KUESIONER PENELITIAN 

PENGARUH KUALITAS PELAYANAN TERHADAP KEPUASAN 

KONSUMEN PADA TOKO CAKRA TUNGGAL 

Saya atas nama Susi Susilawati sedang mengadakan penelitian sebagai 

bahan Skripsi saya sebagai mahasiswa semester akhir di Universitas 

Muhammadiyah Mataram, dengan judul “Pengaruh Kualitas Pelayanan Terhadap 

Kepuasan Konsumen Pada Toko Cakra Tunggal”. Untuk keperluan tersebut, saya 

mohon bantuan saudara responden untuk memberikan penilaian kuesioner ini 

dengan sebenar-benarnya berdasarkan fakta yang saudara alami. 

Semoga partisipasi yang saudara berikan, dapat bermanfaat untuk 

kepentingan ilmu pengetahuan serta dapat membantu upaya meningkatkan 

kualitas pelayanan kepada konsumen. Atas kerjasama dan partisipasi yang 

diberikan, saya sampaikan terima kasih. 

Hormat Saya, 

 

Susi Susilawati 

217120170  
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Lampiran 2. Petunjuk Pengisian dan Daftar Pernyataan Kuesioner 

Bagian I: 

A. Petunjuk pengisian kuesioner: 

1. Sebelum anda menjawab daftar pernyataan yang telah disiapkan, isilah 

terlebih dahulu identitas yang telah disediakan. 

2. Bacalah dengan baik setiap pernyataan, kemudian beri tanda (√) pada 

jawaban yang dianggap paling tepat. 

3. Isilah angket dengan jujur serta penuh ketelitian. Dan terima kasih telah 

bersedia mengisi kuesioner ini. 

4. Keterangan : STS = Sangat Tidak Setuju (1) 

TS = Tidak Setuju (2) 

S = Setuju (3) 

SS = Sangat Setuju (4) 

B. Identitas Responden 

1. Nama Responden : - 

2. Usia Responden : - 

3. Jenis Kelamin  : - 
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Bagian II : Kualitas Pelayanan Terhadap Kepuasan Konsumen 

 Variabel Kualitas Pelayanan (X): 

No. Indikator 1. Reliability / Keandalan Jawaban 

Pernyataan SS S TS STS 

1. Karyawan memberikan ucapan 

salam sebelum melayani konsumen. 

o o o o 

2. Karyawan ramah dalam 

memberikan pelayanan. 

o o o o 

3. Karyawan melayani konsumen 

dengan disiplin. 

o o o o 

4. Karyawan datang sesuai jam 

operasional toko. 

o o o o 

5. Karyawan dalam kondisi sehat saat 

melayani konsumen. 

o o o o 

 

No. Indikator 2. Responsiveness / Daya 

Tanggap 

Jawaban 

Pernyataan SS S TS STS 

1. Karyawan siap membantu 

konsumen saat membutuhkan 

bantuan. 

o o o o 

2. Ketanggapan karyawan dalam 

membantu konsumen. 

o o o o 

3. Komunikasi karyawan dengan 

konsumen lancar. 

o o o o 

4. Kecepatan kasir dalam melayani 

pembayaran. 

o o o o 

5. Karyawan yang terbuka dalam 

menerima masukan dari konsumen 

o o o o 
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No. Indikator 3. Assurance / Jaminan Jawaban 

Pernyataan SS S TS STS 

1. Karyawan sopan dan ramah dalam 

melayani konsumen. 

o o o o 

2. Karyawan sangat memahami apa 

saja kebutuhan yang diinginkan. 

o o o o 

3. Karyawan berpakaian bersih dan 

rapi. 

o o o o 

4. Karyawan dengan teratur 

mengganti barang yang rusak atau 

kadaluarsa dengan barang yang 

baru. 

o o o o 

5. Karyawan memberikan label harga 

pada produk. 

o o o o 

 

No. Indikator 4. Empathy / Kepedulian Jawaban 

Pernyataan SS S TS STS 

1. Karyawan  sungguh-sungguh dalam 

memberikan pelayanan kepada 

konsumen. 

o o o o 

2. Karyawan berkomunikasi dengan 

bahasa yang mudah dimengerti oleh 

konsumen. 

o o o o 

3. Mengutamakan kepentingan 

konsumen. 

o o o o 

4. Adanya inisiatif karyawan dalam 

menanyakan keinginana konsumen. 

o o o o 

5. Karyawan memberikan informasi 

kepada konsumen bahwa ada 

perubahan harga 

o o o o 
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No. Indikator 5. Tangiabel / Bukti fisik Jawaban 

Pernyataan SS S TS STS 

1. Penataan ruang toko rapi dan 

kebersihannya selalu terjaga. 

o o o o 

2. Lokasi strategis dan akses mudah 

dijangkau. 

o o o o 

3. Memiliki tempat parkir yang 

memadai. 

o o o o 

4. Bangunan mudah ditemukan. o o o o 

5. Terdapat toilet umum untuk 

konsumen dan karyawan. 

o o o o 

 

 Variabel Kepuasan Konsumen (Y) 

No. Kepuasan Konsumen Jawaban 

Pernyataan SS S TS STS 

1. Pelayanan cepat dan akurat o o o o 

2. Sikap tanggap karyawan pada 

konsumen 

o o o o 

3. Keramahan karyawan dalam 

memberikan layanan 

o o o o 

4. Toko tampak bersih dan nyaman o o o o 

5. Fasilitas sarana dan prasarana yang 

diberikan Cakra Tunggal. 

o o o o 
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Lampiran 3 : Tabulasi 

Tabulasi Jawaban Responden Reliability/Keandalan (X1) 

No. 

Responden 

X1 
total 

X1.1 X1.2 X1.3 X1.4 X1.5 

1. 3 3 3 3 4 16 

2. 4 4 3 4 3 18 

3. 3 3 3 3 3 15 

4. 4 3 3 3 4 17 

5. 3 3 3 3 4 16 

6 4 3 4 3 3 17 

7 4 3 3 3 3 16 

8 4 4 3 3 3 17 

9 3 3 3 3 3 15 

10 3 3 3 3 3 15 

11 4 4 3 3 3 17 

12 3 3 3 3 3 15 

13 3 3 3 3 3 15 

14 3 3 3 3 3 15 

15 3 3 3 3 3 15 

16 4 3 3 3 3 16 

17 3 3 3 3 3 15 

18 3 3 3 3 3 15 

19 4 3 4 4 3 18 

20 4 3 4 4 4 19 

21 4 4 4 3 3 18 

22 3 3 3 3 3 15 

23 4 4 4 4 3 19 

24 3 3 3 3 3 15 

25 3 3 3 3 3 15 

26 4 3 3 3 4 17 

27 3 3 3 3 4 16 

28 3 3 3 3 3 15 

29 3 3 3 3 3 15 

30 4 3 3 3 3 16 

31 4 4 3 3 3 17 

32 4 4 4 3 4 19 

33 3 3 3 3 3 15 

34 4 4 4 3 3 18 

35 3 3 3 3 3 15 

36 3 3 3 3 3 15 
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37 3 3 3 3 3 15 

38 3 3 3 3 3 15 

39 3 3 3 3 3 15 

40 3 3 3 3 3 15 

41 3 3 3 3 3 15 

42 4 3 3 3 3 16 

43 3 3 3 3 3 15 

44 4 3 3 3 3 16 

45 3 3 3 3 3 15 

46 4 4 3 3 4 18 

47 3 3 3 3 3 15 

48 3 3 3 3 3 15 

49 3 3 3 3 3 15 

50 3 3 3 3 3 15 

51 3 3 3 3 3 15 

52 3 3 3 3 3 15 

53 4 4 3 3 3 17 

54 4 3 3 3 3 16 

55 3 3 3 3 3 15 

56 4 4 3 3 3 17 

57 3 3 3 3 3 15 

58 3 3 3 3 3 15 

59 3 3 3 3 3 15 

60 4 3 3 3 3 16 

 

Tabulasi Jawaban Responden Resvonsiveness/Daya Tanggap (X2) 

No. 

Responden 
X2 

total 

 X2.1 X2.2 X2.3 X2.4 X2.5 

1. 3 3 3 3 3 15 

2. 3 3 3 3 4 16 

3. 4 3 3 3 3 16 

4. 4 3 3 3 4 17 

5. 3 3 3 3 3 15 

6 3 3 3 3 3 15 

7 3 3 3 3 3 15 

8 3 3 3 3 3 15 

9 3 3 3 3 3 15 

10 3 3 3 3 3 15 

11 3 3 3 3 3 15 

12 4 3 3 3 3 16 
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13 4 3 3 3 4 17 

14 3 3 3 3 3 15 

15 3 3 3 3 4 16 

16 4 4 3 4 3 18 

17 3 3 3 3 3 15 

18 4 3 3 3 4 17 

19 3 3 3 3 4 16 

20 4 3 4 3 3 17 

21 4 3 3 3 3 16 

22 4 4 3 3 3 17 

23 3 3 3 3 3 15 

24 3 3 3 3 3 15 

25 4 4 3 3 3 17 

26 3 3 3 3 3 15 

27 3 3 3 3 3 15 

28 3 3 3 3 3 15 

29 3 3 3 3 3 15 

30 3 3 3 3 3 15 

31 3 3 3 3 3 15 

32 3 3 3 3 4 16 

33 3 3 3 3 3 15 

34 3 3 3 3 4 16 

35 3 3 3 3 3 15 

36 4 3 3 3 3 16 

37 3 3 3 3 3 15 

38 3 3 3 3 3 15 

39 3 3 3 3 3 15 

40 3 3 3 3 3 15 

41 3 3 3 3 3 15 

42 4 3 3 3 3 16 

43 4 4 4 4 4 20 

44 3 3 3 3 3 15 

45 3 3 3 3 3 15 

46 3 3 3 3 3 15 

47 3 3 3 3 3 15 

48 3 3 3 3 3 15 

49 3 3 3 3 4 16 

50 3 3 3 3 4 16 

51 4 3 4 3 4 18 

52 3 3 3 3 3 15 

53 4 3 3 3 4 17 

54 3 3 3 3 3 15 

55 3 3 3 4 4 17 

56 4 4 3 4 3 18 
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57 4 4 4 4 4 20 

58 4 4 3 3 3 17 

59 3 3 3 3 3 15 

60 3 3 3 3 3 15 

  

Tabulasi Jawaban Responden Assurance/Jaminan (X3) 

No. 

Responden 
X3 

total 

 X3.1 X3.2 X3.3 X3.4 X3.5 

1. 4 4 3 3 3 17 

2. 4 3 4 3 4 18 

3. 3 3 3 3 3 15 

4. 3 3 3 3 3 15 

5. 3 3 4 3 3 16 

6 3 3 3 3 3 15 

7 3 3 3 3 3 15 

8 4 3 4 4 4 19 

9 3 3 3 3 4 16 

10 3 3 3 3 3 15 

11 3 3 3 3 4 16 

12 3 3 3 3 2 14 

13 4 3 3 3 4 17 

14 3 3 3 3 3 15 

15 3 3 3 3 3 15 

16 3 3 3 3 4 16 

17 3 3 3 3 3 15 

18 3 3 3 3 3 15 

19 4 4 4 4 3 19 

20 3 3 4 4 4 18 

21 3 3 3 3 3 15 

22 3 3 3 4 3 16 

23 3 3 3 3 3 15 

24 3 3 3 3 3 15 

25 3 3 3 3 3 15 

26 4 3 3 4 3 17 

27 4 3 3 3 3 16 

28 3 3 3 3 3 15 

29 4 3 3 3 3 16 

30 3 3 3 3 3 15 

31 3 3 3 3 3 15 

32 4 3 4 3 4 18 

33 3 3 3 3 3 15 

34 3 3 3 3 3 15 
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35 3 3 4 3 3 16 

36 3 3 3 3 3 15 

37 3 3 3 3 3 15 

38 3 4 4 4 4 19 

39 3 3 3 3 4 16 

40 4 3 3 3 3 16 

41 4 4 4 4 4 20 

42 3 3 3 3 2 14 

43 4 3 3 4 4 18 

44 3 3 3 3 3 15 

45 3 3 3 3 3 15 

46 3 3 3 3 4 16 

47 4 4 3 4 3 18 

48 3 3 3 3 3 15 

49 4 3 3 3 4 17 

50 3 3 3 3 4 16 

51 4 3 4 3 3 17 

52 4 3 3 3 3 16 

53 4 4 3 3 3 17 

54 3 3 3 3 3 15 

55 3 3 3 3 3 15 

56 4 4 3 3 3 17 

57 3 3 3 3 3 15 

58 3 3 3 3 3 15 

59 3 3 3 3 3 15 

60 3 3 3 3 3 15 

  

Tabulasi Jawaban Responden Empathy/Empati (X4) 

No. 

Responden 
X4 

total 

 X4.1 X4.2 X4.3 X4.4 X4.5 

1. 4 4 3 3 3 17 

2. 4 3 4 4 4 19 

3. 3 3 3 3 3 15 

4. 4 4 3 3 3 17 

5. 3 3 3 3 3 15 

6 3 3 3 3 3 15 

7 3 3 3 3 3 15 

8 3 3 4 4 4 18 

9 3 3 4 3 3 16 

10 3 3 4 3 3 16 

11 3 3 4 3 3 16 
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12 4 3 3 3 3 16 

13 3 3 3 4 4 17 

14 4 4 4 3 3 18 

15 3 3 3 3 3 15 

16 4 3 3 3 3 16 

17 3 3 3 3 3 15 

18 3 3 3 3 3 15 

19 4 3 4 4 3 18 

20 4 3 4 4 4 19 

21 4 4 4 3 3 18 

22 3 3 3 3 3 15 

23 4 4 4 4 3 19 

24 3 3 3 3 3 15 

25 3 3 3 3 3 15 

26 4 3 3 3 4 17 

27 3 3 3 3 4 16 

28 3 3 3 3 3 15 

29 3 3 3 3 3 15 

30 4 3 3 3 3 16 

31 4 4 3 3 3 17 

32 4 4 4 3 4 19 

33 3 3 3 3 3 15 

34 4 4 4 3 3 18 

35 3 3 3 3 3 15 

36 3 3 3 3 3 15 

37 3 3 3 3 3 15 

38 3 3 3 3 3 15 

39 3 3 3 3 3 15 

40 3 3 3 3 3 15 

41 3 3 3 3 3 15 

42 4 3 3 3 3 16 

43 3 3 3 3 3 15 

44 4 3 3 3 3 16 

45 3 3 3 3 3 15 

46 4 4 3 3 4 18 

47 3 3 3 3 3 15 

48 3 3 3 3 3 15 

49 3 3 3 3 3 15 

50 3 3 3 3 3 15 

51 3 3 3 3 3 15 

52 3 3 3 3 3 15 
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53 4 4 3 3 3 17 

54 4 3 3 3 3 16 

55 3 3 3 3 3 15 

56 4 4 3 3 3 17 

57 3 3 3 3 3 15 

58 3 3 3 3 3 15 

59 3 3 3 3 3 15 

60 4 3 3 3 3 16 

 

Tabulasi Jawaban Responden Tangiabel/Bukti Fisik (X5) 

No. 

Responden 
X5 

Total 

 X5.1 X5.2 X5.3 X5.4 X5.5 

1. 3 3 3 3 3 15 

2. 3 3 3 3 4 16 

3. 4 3 3 3 3 16 

4. 4 3 3 3 4 17 

5. 3 3 3 3 3 15 

6 3 3 3 3 3 15 

7 3 3 3 3 3 15 

8 3 3 3 3 3 15 

9 3 3 3 3 3 15 

10 3 3 3 3 3 15 

11 3 3 3 3 3 15 

12 4 3 3 3 3 16 

13 4 3 3 3 4 17 

14 3 3 3 3 3 15 

15 3 3 3 3 3 15 

16 3 3 3 3 3 15 

17 3 3 3 3 3 15 

18 3 3 3 3 3 15 

19 3 3 3 3 4 16 

20 3 3 3 3 4 16 

21 4 3 4 3 4 18 

22 3 3 3 3 3 15 

23 4 3 3 3 4 17 

24 3 3 3 3 3 15 

25 3 3 3 4 4 17 

26 4 4 3 4 3 18 

27 4 3 3 4 4 18 
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28 4 3 3 3 3 16 

29 3 3 3 3 3 15 

30 3 3 3 3 3 15 

31 3 3 3 3 3 15 

32 3 3 3 3 4 16 

33 3 3 3 3 3 15 

34 3 3 3 3 4 16 

35 3 3 3 3 3 15 

36 4 3 3 3 3 16 

37 3 3 3 3 3 15 

38 3 3 3 3 3 15 

39 3 3 3 3 3 15 

40 3 3 3 3 3 15 

41 3 3 3 3 3 15 

42 4 3 3 3 3 16 

43 4 4 4 4 4 20 

44 3 3 3 3 3 15 

45 3 3 3 3 3 15 

46 3 3 3 3 3 15 

47 3 3 3 3 3 15 

48 3 3 3 3 3 15 

49 3 3 3 3 4 16 

50 3 3 3 3 4 16 

51 4 3 4 3 4 18 

52 3 3 3 3 3 15 

53 4 3 3 3 4 17 

54 3 3 3 3 3 15 

55 3 3 3 4 4 17 

56 4 4 3 4 3 18 

57 4 4 4 4 4 20 

58 4 4 3 3 3 17 

59 3 3 3 3 3 15 

 3 3 3 3 3 15 
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Tabulasi Jawaban Responden Kepuasan Konsumen (Y) 

No. 

Responden 
Y Total 

Y 
 Y.1 Y.2 Y.3 Y.4 Y.5 

1. 4 3 4 3 3 17 

2. 4 3 4 3 3 17 

3. 3 3 3 3 3 15 

4. 4 3 4 3 3 17 

5. 3 3 3 3 3 15 

6 3 3 3 3 3 15 

7 3 3 3 3 3 15 

8 3 4 3 3 4 17 

9 3 3 3 3 3 15 

10 3 3 3 3 3 15 

11 3 3 3 3 3 15 

12 3 3 3 3 3 15 

13 4 4 4 4 3 19 

14 3 3 3 3 3 15 

15 4 3 3 3 3 16 

16 3 3 3 3 3 15 

17 3 3 3 3 3 15 

18 3 3 3 3 3 15 

19 3 3 4 3 3 16 

20 4 3 4 4 4 19 

21 4 3 3 3 4 17 

22 3 3 3 3 3 15 

23 4 3 3 3 4 17 

24 3 3 3 3 3 15 

25 3 3 3 3 3 15 

26 4 4 3 3 3 17 

27 4 4 4 4 4 20 

28 3 3 3 3 4 16 

29 3 3 3 3 3 15 

30 3 3 3 3 3 15 

31 4 3 4 3 3 17 

32 4 3 4 3 3 17 

33 3 3 3 3 3 15 

34 4 3 4 3 3 17 

35 3 3 3 3 3 15 

36 3 3 3 3 3 15 
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37 3 3 3 3 3 15 

38 4 4 3 3 4 18 

39 3 3 3 3 3 15 

40 3 3 3 3 3 15 

41 3 3 3 3 3 15 

42 3 3 3 3 3 15 

43 4 4 4 4 4 20 

44 3 3 3 3 3 15 

45 4 3 3 3 3 16 

46 3 3 3 3 3 15 

47 3 3 3 3 3 15 

48 3 3 3 3 3 15 

49 4 3 4 3 3 17 

50 4 3 4 3 4 18 

51 4 3 3 3 4 17 

52 3 3 3 3 3 15 

53 4 3 3 3 4 17 

54 3 3 3 3 3 15 

55 3 3 3 3 3 15 

56 3 4 3 3 3 16 

57 3 4 4 3 4 18 

58 3 3 3 3 4 16 

59 3 3 3 3 3 15 

60 3 3 3 3 3 15 
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Lampiran 4. Deskripsi Variabel 

Deskripsi Variabel X1 

X1.1 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid S 37 61,7 61,7 61,7 

SS 23 38,3 38,3 100,0 

Total 60 100,0 100,0  

 

X1.2 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid S 49 81,7 81,7 81,7 

SS 11 18,3 18,3 100,0 

Total 60 100,0 100,0  

 

X1.3 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid S 53 88,3 88,3 88,3 

SS 7 11,7 11,7 100,0 

Total 60 100,0 100,0  

 

X1.4 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid S 56 93,3 93,3 93,3 

SS 4 6,7 6,7 100,0 

Total 60 100,0 100,0  

 

X1.5 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid S 52 86,7 86,7 86,7 

SS 8 13,3 13,3 100,0 

Total 60 100,0 100,0  
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Deskripsi Variabel X2 

X2.1 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid S 42 70,0 70,0 70,0 

SS 18 30,0 30,0 100,0 

Total 60 100,0 100,0  

 

X2.2 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid S 53 88,3 88,3 88,3 

SS 7 11,7 11,7 100,0 

Total 60 100,0 100,0  

 

X2.3 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid S 56 93,3 93,3 93,3 

SS 4 6,7 6,7 100,0 

Total 60 100,0 100,0  

 

X2.4 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid S 55 91,7 91,7 91,7 

SS 5 8,3 8,3 100,0 

Total 60 100,0 100,0  

 

X2.5 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid S 45 75,0 75,0 75,0 

SS 15 25,0 25,0 100,0 

Total 60 100,0 100,0  
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Deskripsi Variabel X3 

X3.1 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid S 42 70,0 70,0 70,0 

SS 18 30,0 30,0 100,0 

Total 60 100,0 100,0  

 

X3.2 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid S 53 88,3 88,3 88,3 

SS 7 11,7 11,7 100,0 

Total 60 100,0 100,0  

 

X3.3 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid S 50 83,3 83,3 83,3 

SS 10 16,7 16,7 100,0 

Total 60 100,0 100,0  

 

X3.4 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid S 51 85,0 85,0 85,0 

SS 9 15,0 15,0 100,0 

Total 60 100,0 100,0  

 

X3.5 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid TS 2 3,3 3,3 3,3 

S 43 71,7 71,7 75,0 

SS 15 25,0 25,0 100,0 

Total 60 100,0 100,0  
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Deskripsi Variabel X4 

X4.1 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid S 38 63,3 63,3 63,3 

SS 22 36,7 36,7 100,0 

Total 60 100,0 100,0  

 

X4.2 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid S 49 81,7 81,7 81,7 

SS 11 18,3 18,3 100,0 

Total 60 100,0 100,0  

 

X4.3 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid S 48 80,0 80,0 80,0 

SS 12 20,0 20,0 100,0 

Total 60 100,0 100,0  

 

X4.4 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid S 54 90,0 90,0 90,0 

SS 6 10,0 10,0 100,0 

Total 60 100,0 100,0  

 

X4.5 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid S 52 86,7 86,7 86,7 

SS 8 13,3 13,3 100,0 

Total 60 100,0 100,0  
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Deskripsi Variabel X5 

X5.1 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid S 43 71,7 71,7 71,7 

SS 17 28,3 28,3 100,0 

Total 60 100,0 100,0  

 

X5.2 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid S 55 91,7 91,7 91,7 

SS 5 8,3 8,3 100,0 

Total 60 100,0 100,0  

 

X5.3 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid S 56 93,3 93,3 93,3 

SS 4 6,7 6,7 100,0 

Total 60 100,0 100,0  

 

X5.4 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid S 53 88,3 88,3 88,3 

SS 7 11,7 11,7 100,0 

Total 60 100,0 100,0  

 

X5.5 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid S 42 70,0 70,0 70,0 

SS 18 30,0 30,0 100,0 

Total 60 100,0 100,0  
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Deskripsi Variabel Y 

Y1 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid S 40 66,7 66,7 66,7 

SS 20 33,3 33,3 100,0 

Total 60 100,0 100,0  

 

Y2 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid S 52 86,7 86,7 86,7 

SS 8 13,3 13,3 100,0 

Total 60 100,0 100,0  

 

Y3 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid S 46 76,7 76,7 76,7 

SS 14 23,3 23,3 100,0 

Total 60 100,0 100,0  

 

Y4 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid S 56 93,3 93,3 93,3 

SS 4 6,7 6,7 100,0 

Total 60 100,0 100,0  

 

Y5 

 Frequency Percent Valid Percent 

Cumulative 

Percent 

Valid S 47 78,3 78,3 78,3 

SS 13 21,7 21,7 100,0 

Total 60 100,0 100,0  
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Lampran 5. Hasil Uji Alat Ukur Penelitian 

Bagian I : Uji Validitas 

Uji Validitas pada Variabel X1 

Correlations 

 X1.1 X1.2 X1.3 X1.4 X1.5 

TOTAL_X

1 

X1.1 Pearson 

Correlation 

1 ,601
**
 ,461

**
 ,339

**
 ,195 ,839

**
 

Sig. (2-tailed)  ,000 ,000 ,008 ,136 ,000 

N 60 60 60 60 60 60 

X1.2 Pearson 

Correlation 

,601
**
 1 ,365

**
 ,219 ,068 ,721

**
 

Sig. (2-tailed) ,000  ,004 ,093 ,608 ,000 

N 60 60 60 60 60 60 

X1.3 Pearson 

Correlation 

,461
**
 ,365

**
 1 ,527

**
 ,163 ,720

**
 

Sig. (2-tailed) ,000 ,004  ,000 ,214 ,000 

N 60 60 60 60 60 60 

X1.4 Pearson 

Correlation 

,339
**
 ,219 ,527

**
 1 ,092 ,577

**
 

Sig. (2-tailed) ,008 ,093 ,000  ,486 ,000 

N 60 60 60 60 60 60 

X1.5 Pearson 

Correlation 

,195 ,068 ,163 ,092 1 ,442
**
 

Sig. (2-tailed) ,136 ,608 ,214 ,486  ,000 

N 60 60 60 60 60 60 

TOTAL_X

1 

Pearson 

Correlation 

,839
**
 ,721

**
 ,720

**
 ,577

**
 ,442

**
 1 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000  

N 60 60 60 60 60 60 

**. Correlation is significant at the 0.01 level (2-tailed). 
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Uji Validitas pada Variabel X2 

 

Correlations 

 X2.1 X2.2 X2.3 X2.4 X2.5 

TOTAL_X

2 

X2.1 Pearson 

Correlation 

1 ,555
**
 ,408

**
 ,329

*
 ,210 ,773

**
 

Sig. (2-tailed)  ,000 ,001 ,010 ,107 ,000 

N 60 60 60 60 60 60 

X2.2 Pearson 

Correlation 

,555
**
 1 ,319

*
 ,642

**
 ,030 ,710

**
 

Sig. (2-tailed) ,000  ,013 ,000 ,820 ,000 

N 60 60 60 60 60 60 

X2.3 Pearson 

Correlation 

,408
**
 ,319

*
 1 ,403

**
 ,309

*
 ,659

**
 

Sig. (2-tailed) ,001 ,013  ,001 ,016 ,000 

N 60 60 60 60 60 60 

X2.4 Pearson 

Correlation 

,329
*
 ,642

**
 ,403

**
 1 ,244 ,705

**
 

Sig. (2-tailed) ,010 ,000 ,001  ,061 ,000 

N 60 60 60 60 60 60 

X2.5 Pearson 

Correlation 

,210 ,030 ,309
*
 ,244 1 ,574

**
 

Sig. (2-tailed) ,107 ,820 ,016 ,061  ,000 

N 60 60 60 60 60 60 

TOTAL_X

2 

Pearson 

Correlation 

,773
**
 ,710

**
 ,659

**
 ,705

**
 ,574

**
 1 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000  

N 60 60 60 60 60 60 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 
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Uji Validitas pada Variabel X3 

Correlations 

 X3.1 X3.2 X3.3 X3.4 X3.5 

TOTAL_X

3 

X3.1 Pearson 

Correlation 

1 ,442
**
 ,293

*
 ,336

**
 ,232 ,706

**
 

Sig. (2-tailed)  ,000 ,023 ,009 ,075 ,000 

N 60 60 60 60 60 60 

X3.2 Pearson 

Correlation 

,442
**
 1 ,255

*
 ,429

**
 ,052 ,597

**
 

Sig. (2-tailed) ,000  ,049 ,001 ,695 ,000 

N 60 60 60 60 60 60 

X3.3 Pearson 

Correlation 

,293
*
 ,255

*
 1 ,438

**
 ,353

**
 ,687

**
 

Sig. (2-tailed) ,023 ,049  ,000 ,006 ,000 

N 60 60 60 60 60 60 

X3.4 Pearson 

Correlation 

,336
**
 ,429

**
 ,438

**
 1 ,293

*
 ,715

**
 

Sig. (2-tailed) ,009 ,001 ,000  ,023 ,000 

N 60 60 60 60 60 60 

X3.5 Pearson 

Correlation 

,232 ,052 ,353
**
 ,293

*
 1 ,633

**
 

Sig. (2-tailed) ,075 ,695 ,006 ,023  ,000 

N 60 60 60 60 60 60 

TOTAL_X

3 

Pearson 

Correlation 

,706
**
 ,597

**
 ,687

**
 ,715

**
 ,633

**
 1 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000  

N 60 60 60 60 60 60 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 
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Uji Validitas pada Variabel X4 

Correlations 

 X4.1 X4.2 X4.3 X4.4 X4.5 

TOTAL_X

4 

X4.1 Pearson 

Correlation 

1 ,623
**
 ,311

*
 ,208 ,210 ,764

**
 

Sig. (2-tailed)  ,000 ,015 ,112 ,107 ,000 

N 60 60 60 60 60 60 

X4.2 Pearson 

Correlation 

,623
**
 1 ,302

*
 -,014 ,068 ,643

**
 

Sig. (2-tailed) ,000  ,019 ,913 ,608 ,000 

N 60 60 60 60 60 60 

X4.3 Pearson 

Correlation 

,311
*
 ,302

*
 1 ,528

**
 ,294

*
 ,720

**
 

Sig. (2-tailed) ,015 ,019  ,000 ,023 ,000 

N 60 60 60 60 60 60 

X4.4 Pearson 

Correlation 

,208 -,014 ,528
**
 1 ,523

**
 ,610

**
 

Sig. (2-tailed) ,112 ,913 ,000  ,000 ,000 

N 60 60 60 60 60 60 

X4.5 Pearson 

Correlation 

,210 ,068 ,294
*
 ,523

**
 1 ,578

**
 

Sig. (2-tailed) ,107 ,608 ,023 ,000  ,000 

N 60 60 60 60 60 60 

TOTAL_X

4 

Pearson 

Correlation 

,764
**
 ,643

**
 ,720

**
 ,610

**
 ,578

**
 1 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000  

N 60 60 60 60 60 60 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 
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Uji Validitas pada Variabel X5 

Correlations 

 X5.1 X5.2 X5.3 X5.4 X5.5 

TOTAL_X

5 

X5.1 Pearson 

Correlation 

1 ,480
**
 ,425

**
 ,348

**
 ,315

*
 ,765

**
 

Sig. (2-tailed)  ,000 ,001 ,007 ,014 ,000 

N 60 60 60 60 60 60 

X5.2 Pearson 

Correlation 

,480
**
 1 ,403

**
 ,642

**
 ,066 ,671

**
 

Sig. (2-tailed) ,000  ,001 ,000 ,617 ,000 

N 60 60 60 60 60 60 

X5.3 Pearson 

Correlation 

,425
**
 ,403

**
 1 ,319

*
 ,408

**
 ,681

**
 

Sig. (2-tailed) ,001 ,001  ,013 ,001 ,000 

N 60 60 60 60 60 60 

X5.4 Pearson 

Correlation 

,348
**
 ,642

**
 ,319

*
 1 ,329

*
 ,716

**
 

Sig. (2-tailed) ,007 ,000 ,013  ,010 ,000 

N 60 60 60 60 60 60 

X5.5 Pearson 

Correlation 

,315
*
 ,066 ,408

**
 ,329

*
 1 ,668

**
 

Sig. (2-tailed) ,014 ,617 ,001 ,010  ,000 

N 60 60 60 60 60 60 

TOTAL_X

5 

Pearson 

Correlation 

,765
**
 ,671

**
 ,681

**
 ,716

**
 ,668

**
 1 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000  

N 60 60 60 60 60 60 

**. Correlation is significant at the 0.01 level (2-tailed). 

*. Correlation is significant at the 0.05 level (2-tailed). 
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Uji Validitas pada Variabel Y 

Correlations 

 Y1 Y2 Y3 Y4 Y5 

TOTAL_

Y 

Y1 Pearson 

Correlation 

1 ,243 ,613
**
 ,378

**
 ,400

**
 ,796

**
 

Sig. (2-tailed)  ,062 ,000 ,003 ,002 ,000 

N 60 60 60 60 60 60 

Y2 Pearson 

Correlation 

,243 1 ,247 ,485
**
 ,389

**
 ,623

**
 

Sig. (2-tailed) ,062  ,057 ,000 ,002 ,000 

N 60 60 60 60 60 60 

Y3 Pearson 

Correlation 

,613
**
 ,247 1 ,484

**
 ,188 ,738

**
 

Sig. (2-tailed) ,000 ,057  ,000 ,150 ,000 

N 60 60 60 60 60 60 

Y4 Pearson 

Correlation 

,378
**
 ,485

**
 ,484

**
 1 ,346

**
 ,697

**
 

Sig. (2-tailed) ,003 ,000 ,000  ,007 ,000 

N 60 60 60 60 60 60 

Y5 Pearson 

Correlation 

,400
**
 ,389

**
 ,188 ,346

**
 1 ,667

**
 

Sig. (2-tailed) ,002 ,002 ,150 ,007  ,000 

N 60 60 60 60 60 60 

TOTAL_

Y 

Pearson 

Correlation 

,796
**
 ,623

**
 ,738

**
 ,697

**
 ,667

**
 1 

Sig. (2-tailed) ,000 ,000 ,000 ,000 ,000  

N 60 60 60 60 60 60 

**. Correlation is significant at the 0.01 level (2-tailed). 
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r-tabel Uji Validitas 
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t – tabel 
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F - tabel
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Bagian II : Uji Realiabilitas 

Uji Reliabilitas pada Variabel X1 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

,683 5 

Uji Reliabilitas pada Variabel X2 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

,686 5 

Uji Reliabilitas pada Variabel X3 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

,677 5 

Uji Reliabilitas pada Variabel X4 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

,684 5 

Uji Reliabilitas pada Variabel X5 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

,714 5 

Uji Reliabilitas pada Variabel Y 

Reliability Statistics 

Cronbach's 

Alpha N of Items 

,735 5 
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Lampiran 6. Uji Asumsi Klasik 

Uji Normalitas 

 
 

Uji Multikoloniaritas 
 

Coefficientsa 

Model 

Collinearity Statistics 

Tolerance VIF 

1 TOTAL_X1 ,249 4,024 

TOTAL_X2 ,431 2,318 

TOTAL_X3 ,907 1,103 

TOTAL_X4 ,245 4,086 

TOTAL_X5 ,426 2,346 

a. Dependent Variable: TOTAL_Y 
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Uji Heteroskedastisitas 
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Lampiran 7. Hasil Pengujian Hipotesis 

Hasil Uji t (Parsial) 

Coefficientsa 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) -1,581 2,399  -,659 ,513 

TOTAL_X1 -,111 ,195 -,100 -,567 ,573 

TOTAL_X2 -,102 ,151 -,090 -,675 ,503 

TOTAL_X3 ,315 ,093 ,311 3,392 ,001 

TOTAL_X4 ,281 ,185 ,268 1,516 ,135 

TOTAL_X5 ,720 ,146 ,661 4,933 ,000 

a. Dependent Variable: TOTAL_Y 

 

Hasil Uji F (Simultan) 

 

ANOVAa 

Model Sum of Squares df Mean Square F Sig. 

1 Regression 63,981 5 12,796 15,355 ,000
b
 

Residual 45,002 54 ,833   

Total 108,983 59    

a. Dependent Variable: TOTAL_Y 

b. Predictors: (Constant), TOTAL_X5, TOTAL_X3, TOTAL_X1, TOTAL_X2, TOTAL_X4 

Hasil Uji  Analisis Regresi Linear Berganda 

 

Coefficientsa 

Model 

Unstandardized Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) -1,581 2,399  -,659 ,513 

TOTAL_X1 -,111 ,195 -,100 -,567 ,573 

TOTAL_X2 -,102 ,151 -,090 -,675 ,503 

TOTAL_X3 ,315 ,093 ,311 3,392 ,001 

TOTAL_X4 ,281 ,185 ,268 1,516 ,135 

TOTAL_X5 ,720 ,146 ,661 4,933 ,000 

a. Dependent Variable: TOTAL_Y 
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Hasil Uji Koefisien Detersimanasi 

Model Summaryb 

Model R R Square 

Adjusted R 

Square 

Std. Error of the 

Estimate 

1 ,766
a
 ,587 ,549 ,913 

a. Predictors: (Constant), TOTAL_X5, TOTAL_X3, TOTAL_X1, 

TOTAL_X2, TOTAL_X4 

b. Dependent Variable: TOTAL_Y 
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